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From The Editors

Dear Colleagues,

elcome to the fourth issue of the Journal of Entrepreneurship and

s ’ ~ ; Innovation Management (JEIM). In this issue we have four re-
search papers on the topics of the innovation and entrepreneur-

ship: innovation and consumption, innovation and financing, innovative work

behavior, stakeholders and innovation system. We believe that these research
papers will be very helpful for the further research papers.

We thank each of you for submitting your papers and following the Journal
of Entrepreneurship and Innovation Management. Also thanks our reviewers for
their endless effort and time during the peer review process. Without their help,
it wouldn’t be possible to bring this issue onto your table and/or screen.

In parallel to our publishing policy the each paper and the entire issue is
available through the journal website, including the past issues.

We are hoping that this issue will help many of us to extend our understand-
ing of the covered topics and also will create a based of further research papers.
Wish you a nice summertime and looking forward to receive your papers for
next issues.

Best Regards

Assoc. Prof. Cevahir UZKURT
Editor-in Chief
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and Innovation Process: an Analysis of Nigeria’s
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'Billy Agbebola OLUWALE and “2Oluseye Oladayo JEGEDE

Abstract

The study was designed to evaluate the business development and
transfer of technologies to small manufacturing companies by research
institutes in South Western Nigeria. The study covered all the industrial
research institutions with headquarters in South Western Nigeria.

The study showed that the involvement of scientists in innovation
process was rated highest in the idea generation (4.14) and idea screen-
ing (4.29) phases; high in R&'D (3.86) and fairly high in pilot plant devel-
opment (2.71) and commercialization (2.43) phase. Their involvement
was rated low in business analysis and development (2.14), and test mar-
keting (2.29) phase. The involvement of engineers was rated highest in
idea generation (3.28), fairly high in R&'D (2.71), pilot plant development
(2.57), and idea screening (2.40) phases. However, their involvement
was rated low in business analysis and development (2.0), test marketing
(2.0), and commercialization (1.28) phases. The involvement of technol-
ogy marketers in innovation process was generally rated fairly high in
R&D (2.7) and business analysis and development (2.6), and low in all
the other phases of innovation. However, their involvement at IAR&T,
FIIRO, and NIOMR in all the phases was rated very high (3.0-5.0). The
involvement of entrepreneurs was generally rated from fairly high to low
(2.7-2.3) in all the phases of innovation. The involvement of financial
institutions in all the phases of innovation was generally rated low (1.28-
1.71).

In conclusion, the study showed that the involvement of stakeholders
like entrepreneurs and financial institutions in technology packaging for
commercialization is very low.

Key words: Research Institutes, National Innovation System, Nige-
ria, Entrepreneurs, Financial Institution.
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INTRODUCTION

The NIS approach by Lundvall (1992) represents an improvement over
the Freeman 1987 edition by introducing cultural, historical and social as-
pect of the National Innovation System (Golden et al., 2003). Studies on the
concept of NIS even though is relatively old in developed countries, is very
new in the context of developing countries. Its relevance to development
cannot be overemphasized.

The strength of the NIS of a country determines the speed and direction
of innovation and learning within the boundaries of a Nation (Golden et al.,
2003). The NIS has also been defined by Ilori (2006) as being constituted
by elements and relationships, located within or rooted inside the borders
of a nation state, which interact in the production, diffusion and use of new
and economically useful knowledge. Often, the interactions of the elements
of the system are mutually reinforced in promoting learning to bring forth
technical advances that nurture economic and social progress of a nation
(Kwanjai, 2000).

Lalkaka (1999) identified the various sub-systems that interact within
a NIS as:

i) S&T policy and policy instruments;
ii) Technical human resources development;

iii) Scientific research and its commercialisation;

(
(
(
(iv) Technology transactions in the international market;
(v) Technical support and business development services;
(vi) Financing S&T; and

(

vii)  International cooperation.

Mechanism of the National Innovation System

The National Innovation System (NIS) operates with actors perform-
ing certain functions and interacting with other actors performing a totally
different function, all operating in synergy. The result of these interactions
leads to production of new knowledge which is usually incorporated in pro-
duction activities within the economy of a nation. The most important actor

2 Girisimcilik ve inovasyon Yonetimi Dergisi / Journal of Entrepreneurship and Innovation Management
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within the innovation system is the firms in the industries. These firms in-
teract with all other actors in the system. Other actors includes: universities,
research institutes, government ministries and regulatory agencies, trade as-
sociations, financial institutions and the market. All these actors operate in
the context of a social, political, cultural, and economic environment ac-
cording to Lundvall (1992).

The Firm

The firms are critical to the NIS as technological changes take place
within firms (Adeboye, 2000). The firm’s primary duty is to introduce new
products into the make to meet consumer’s needs. This is usually done
through corporate strategies. Corporate strategies include diversification,
new product development, and market penetration amongst others. New
product development is usually done through 7 stages: idea generation, idea
screening, research and development, business analysis, pilot plant develop-
ment, market testing and commercialisation. For a product to thrive in the
market, these 7 stages must be observed. This is because the market is the
determinant for innovation. However, developing countries, especially Af-
rican countries, the market is yet to be fully incorporated in the innovation
systems and also the innovation process. The severance of R&D from the
market may be responsible poor innovation prevalence in developing coun-
tries. This was further stressed by Bell and Pavitt (1992) that “failing to rec-
ognize the firm as the fundamental actor in the accumulation of technology
has been the major short - coming of technology policy of most countries,
especially African countries”.

Adeboye (1997) posited that technological innovation follows at least
three principal models. The first model is characterised by strong S&T insti-
tutions and large R&D. His was observed by the frontiers of technology like
Japan, United States. The second model emphasizes broad tacit skills, ver-
satility and agility in learning new skills, information sharing, and intense
interaction among the entrepreneur, the customer and the producers. Many
transition countries are in this category, they include the BRICS (Brazil, Rus-
sia, India, China and South Africa). The third model is a diffusion model,
which is based largely on the transfer, adoption, adaptation and diffusion of
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existing knowledge. Examples are these countries are the Northern African
countries and the Asian countries.

While the first model is characteristic of technologically advanced na-
tions, the third is characteristic of late comer economies; which are based
on the ability to learn and adapt new knowledge without necessarily con-
tributing to it. For the third category, the major activities include reverse
engineering, here R&D is carried out to learn, adapt the technologies form
the first category.

Research and Development (R&D) Institutions

Research and experimental development (R&D) comprises creative
work undertaken on a systematic basis in order to increase the knowledge
stock, including knowledge of man, culture and society, and the use of this
knowledge stock to devise new applications (OECD, 2002). The research and
development institutions make vital contribution to technological transfor-
mation, mostly indirectly contributions. The universities conduct basic re-
search, while research institutions conducted applied research. However,
developmental research contributes to innovation process mostly. R&D In-
stitutions develop the nation’s knowledge capability to absorb, adapt, and
deploy technology. A recent survey of in Nigeria showed that these indica-
tors are very weak (African Innovation Outlook (AIO), 2010), while in some
cases, they are absent (AIO, 2010).

The Educational Institutions

The primary role of the universities is to produce graduates who will
use their knowledge to produce goods and services. Educational activities
are supposed to be channelled towards developing and adapting modern
technologies, without this, the economy of the nation cannot grow.

Industrial Institutions

Lall (1992) defines these industrial institutions as “those that provide
inter-firm linkages in production, technology or training, or provide support
to smaller enterprises, or help firms to restructure and upgrade”. Some of the
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industrial institutions are not within the firms. Those that are outside of the
firms include government technical centre, or privately own training organ-
isations. The duties of the industrial institutions are to augment the knowl-
edge produced from the universities and research institutes. The activities
of the industrial centres are using the basic research from universities and
applied research from research institutes as input and their output is usu-
ally developmental research which can be directly utilised in the firms in
productive activities. The presence of these institutions is great inputs into
the national innovation system of a country.

The Market Structure

The market organisation of any country is an important part of the NIS.
The market structure shapes technological changes in a country. The market
determines if an innovation will be diffused within the borders of a nation
or not. This is because market structure determines both opportunities for
innovation and the profits from innovation. Bell and Pavitt (1992) opined
that the presence of many large firms or many small gives the market differ-
ent orientations

Financial Institutions

Another critical part of the NIS is the financial institutions. They in-
clude commercial banks, development banks, micro finance banks, multi-
lateral organisations, funding organisations and venture capitalist. The way
financial institutions are legally and organizationally structured determines
their impact on the innovation system of a country. For example, the com-
mercial bank gives out funds at an interest rate while venture capitalist gives
out funds on contract (not necessarily at interest. Other the other hand, the
funding agencies gives out funds for research or for the commercialisation
of an invention at no cost. The presence of these financial actors also shapes
the market structure within the innovation system.

Information Networks

The role of information networks for technological transformation is
very essential. They determine the rate of diffusion of new knowledge. They
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make available the details of new technologies and new knowledge mainly
through informal means. In other words they serve as intermediaries be-
tween the R&D institutes and the market. Information networks are primarily
run by government. They establish standards for products and by enforcing
adherence to the standards (Adeboye 2000). Example of this are: Standard
Organisation of Nigeria, National Agency for Food and Drug Administration
and Control, National Environmental standards and Regulatory Agency, etc.

Government Element

The duty of government in NIS is beyond correction of market failures
(Lall, 1996). The role of government is mainly in providing policies, pro-
grammes and support. Also, government has agencies that provide regula-
tions and enforce conformance to standards and policies. Another important
role government play is in correction of market failure (Kim, 1999).

Other Elements within the NIS

There are other important components of the NIS, this include the social
and cultural environment of the economy. Political stability has also been
seen as an important determinant of the rate and structure of technologi-
cal transformation (Lundvall 1992). One of the core duties of government
regulatory framework has been identified to be to enforce intellectual prop-
erty. Although it is popularly believed that the enforcement of intellectual
property right encourages technology transfer and economic growth, on the
other hand Ilori, (2006) found little connection between the enforcement of
intellectual property rights and technology/knowledge transfer.

Other actors within the Lundvall NIS include: the financial system,
technology brokers, industry and professional associations, the legal base,
non- governmental organisations, press, public opinion and international
cooperation structures (Plonski, 2000; Oyelaran-Oyeyinka, 2002; Oyelaran-
Oyeyinka and Barclay, 2003). The innovative performance of an economy
depends on how the individual institutions and actors (e.g. firms, research
institutes, universities) perform in isolation and how they interact with each
other as elements of a collective system of knowledge creation and use, and
on their interplay with social institutions (OECD, 1999). Without adequate
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development of these actors and institutions in the domestic and regional
settings the innovation system remains underdeveloped and weak (Jinma et
al., 2005).

Partnerships within the National Innovation System

The continuous search for knowledge within the NIS result in the de-
velopment of partnerships between the system’s major actors and these part-
nerships cut across the public and private sectors (Ilori, 2006). They are
often facilitated and stimulated by the government and are defined by a joint
contribution of financial, research, human and infrastructural resources ei-
ther directly or in kind. The partnerships within the national innovation sys-
tem (NIS) according to the types and characteristics of actors are presented
(Cervantes, 1999):

University-industry partnerships;
Government-industry partnerships;

Research institute-industry partnerships; and

Any combination of the above.

The university-industry partnerships are spurred largely by the need
for universities to look for additional sources of funds and industry’s need to
access a broader science base for coping with the challenges of competition.
Government’s inability to sustain previous growth rates in expenditure on
research has made these institutions more adventurous in seeking stronger
linkages with industry (Senker and Senker, 1997). The firm’s willingness to
take advantage of institutional innovations which are favourable to the in-
troduction and diffusion of new technologies also stimulates the university-
industry partnerships.

According to Ilori (2006), governments go into partnerships with indus-
try generally to reduce the technical risks associated with industrial research
projects. They also induce the firms to bear the remaining commercial risks
that can be managed with their market strategies. According to Cervantes
(1999), industry partnerships with research institutes are more common
than those with universities in developed countries and have served as ve-
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hicles for meeting specific industry needs. Most of them started as collabora-
tion with large firms, but the increasing prominence of small and medium-
sized enterprises (SMEs) in their national economies has shifted focus to
linkages involving groups of small firms and research providers.

The Nigerian Innovation System

The Nigerian innovation system consists of three major elements which
perform diverse but inter-related functions within public policy, legal and
financial framework of the economy (Ilori, 2006). These entities include: (i)
educational institutions; (ii) research institutions; (iii) industrial production
by firms.

Educational institutions

Education, in Nigeria, is based on a 9-3-4 system with some emphasis on
science and introductory technology education at the primary and second-
ary levels. The enrolment targets for science-based courses and non-science
courses are in the ratio of 70:30 for universities and 80:20 for polytechnics.
However, actual enrolment figures have consistently skewed in favour of
non-science courses (Okebukola, 2002).

Nigeria’s higher education sector currently has about 36 federal univer-
sities, 37 state universities and 50 private universities. These institutions,
mostly owned by the federal and state government train students in diverse
disciplines to meet the nation’s human resources needs. The National Policy
on Education explicitly emphasises that universities must develop the phys-
ical and intellectual capabilities of individuals and serve as an instrument
of change by bringing the fruits of the nation’s cultural heritage and modern
technology to as many Nigerians as possible. In addition to these functions,
lecturers in these institutions, particularly in the universities, conduct basic
or applied researches which are funded largely by the government through
supervisory agencies such as the National Universities Commission (NUC).
The results of such research efforts are expected to be commercialised by
industry.

The relative number of S&T personnel in Nigeria is very low compared
with other countries. Within the Nigerian Innovation System, the univer-
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sities have the highest concentration of high quality research personnel
(80.7%). Among polytechnics, only 2.2% of research /teaching personnel
have doctorate degrees as against the 27.3% found in the public research
institutes (Oke, 2005).

Research institutes

Presently, there are about 65 R&D institutes and research agencies wide-
ly located across the country and operating under the supervision of their
respective ministries. Some of the research institutes and their mandates
are presented. Generally, the R&D facilities in educational institutions and
public research institutes are in poor states but facilities in the industries are
much better (Oduola et al., 2005; Oke, 2005). Virtually all these research in-
stitutes, universities and other higher institutions operate outside industrial
structures and conduct basic research which is not needed in the manufac-
turing sector in Nigeria. The producer-user relationship, as determined by
the proportion of spin offs/spin outs and commercializable research outputs
actually commercialised, is very weak (Oyewale, 2003; Oke, 2005).

Industrial production

The Nigerian manufacturing industrial sector is made up of ten sub-sec-
tors. These are: food, beverages and tobacco, chemical and pharmaceuticals,
textile, wearing apparels and leather, wood and wood products, plastic and
rubber products, pulp and paper products, printing and publishing, basic
metal, iron and steel, electrical and electronics, non-metallic mineral prod-
ucts, and motor vehicle and miscellaneous assembly (Ilori, 2006).

According to Ilori (2006), firms operating in these sub-sectors vary in
size, number of employees, turnover and ownership with most of them op-
erating on a small scale. These firms are located across the six industrial
groupings but their activities are concentrated in major urban centres (Nige-
ria Institute for Socio-Economic Research [NISER], 1998). For instance, the
firms along the Lagos-Ota-Ibadan axis alone account for about 44% of the
total registered number of firms and roughly 52% of the employment in the
manufacturing sector (World Bank, 2002).
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As a major employer in the Nigerian economy, the manufacturing sec-
tor had over the years, intensified training as a way of upgrading the tech-
nological capabilities of their employees. These efforts had largely resulted
in the decline of expatriate staff in the country (NISER, 1996). However,
Oke (2005) found that the technological skill intensity (0.07%) of employees
which measures the ability of firms to generate and/or adopt new products
and process technologies is generally low. It was also found that the Nigerian
economy in the 1990-2000 periods ranked fifth behind South Africa, Egypt,
Algeria and Morocco. The average GDP growth rate of 2.4% was considered
to be low (Ilori, 2006). Though the industrial value-added was fairly high
(1.7%), the growth rate was also very low in same period (Oke, 2005).

METHODOLOGY

The framework used in this work was a slight modification of the In-
novation Model of Knowledge Transfer by EC Expert Group Report (2004).
The study covered all the industrial research institutions with headquar-
ters in Southwestern Nigeria. The study also covered the agricultural re-
search institutes with crop utilization departments in Southwestern Nigeria.
It included Federal Institute of Industrial Research, Oshodi (FIIRO), Lagos;
Nigeria Institute of Oceanography and Marine Research (NIOMR), Lagos;
Nigerian Building and Road Research Institute (NBRRI),Ota; Cocoa Research
Institute of Nigeria (CRIN), Ibadan; National Institute for Horticultural Re-
search (NIHORT), Ibadan; Institute of Agricultural Research and Training
(IAR&T), Ibadan; Engineering and Material Development Institute (EMDI),
Akure; Nigerian Natural Medicine Development Agency (NNMDA), Lagos
and Forestry Research Institute of Nigeria (FRIN), Jericho, Ibadan.

All Heads of Departments that are responsible for technology generation
and transfer were selected as respondents for the study. The Chief Executive
Officers and Directors of Accounts in each institution were also involved in
the study. A list of entrepreneurs who have benefitted from R&D results of
one of the institutes was compiled.

The Research instruments for the study were structured questionnaire
technique, interview schedule as well as secondary data collection. The
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Chief Executive Officers and Heads of Departments responsible for tech-
nology development, packaging and transfer in the research institutes and
entrepreneurs who have commercialized R&D results of one of the research
institutes were interviewed to obtain data that complimented those obtained
through the questionnaires. The type and level of involvement of the entre-
preneurs during the developmental stages of the invention/innovation were
determined. The type of their involvement was indicated as financial or con-
tract research agreement. The level of involvement of the entrepreneurs was
measured on a 5-point liker scale with 5 being the highest contribution and
1 being no contribution. The process of innovation usually occurs through
seven (7) phases or stages. These are idea generation; idea screening; R&D;
pilot plant development; business analysis; test marketing; and commercial-
isation. The extent to which R&D institutions follow these seven (7) stages
was measured on a five-point liker scale with 5 being highest and 1 being
the lowest. Moving from laboratory prototype to pilot plant requires scaling
up. This requires the development of optimum process for semi commer-
cial production of the product. At this stage, process engineers, scientists,
technology marketers within the organization, entrepreneurs and financial
institutions are usually involved. Their level of involvement at this stage and
the other stages in the innovation process was measured on a 5- point liker
scale. The number of such scale-up activities was indicated. Secondary data
were collected from publications of the research institutions such as annual
reports, research reports, journals, newsletters, magazines, publications of
the organized private sectors such as National Association of Small Scale
Industrialist (NASSI), and National Association of Small and Medium scale
Enterprises (NASME).

The data collected from the properly filled questionnaires were anal-
ysed using the descriptive and inferential statistics. These included frequen-
cy counts, percentages, cross tabulations, correlation, regression analysis
and analyses of variance (ANOVA).
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Figure 1: The Innovation Model of Knowledge Transfer (Adopted)
Source: EC Expert Group Report (2004)

RESULTS

The seven phases of innovation process include idea generation, idea
screening, R&D, pilot plant development, business analysis and develop-
ment, test marketing and commercialization (Stanton et al., 1994). For the
generation of commercializable research result, the involvement of various
stakeholders within and outside the research institutes in the innovation
process is very important. These stakeholders include the R&D scientists,
technologists/engineers, and technology marketers within each research in-
stitute and entrepreneurs outside the organization.
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Involvement of R&D scientists in the innovation process

The R&D scientists were fully involved in all the phases of innovation
at Federal Institute of Industrial Research, Oshodi (FIIRO) and Nigeria Insti-
tute of Oceanography and Marine Research (NIOMR) (Table 1). The involve-
ment in each of the innovation phases was rated high (3.0-5.0) except at
FIIRO where their involvement in test-marketing of the R&D products was
rated low (2.0). At National Institute for Horticultural Research (NIHORT)
and Cocoa Research Institute of Nigeria (CRIN), the involvement of R&D
scientists in pilot plant development and business analysis and develop-
ment was rated low (2.0). Their involvements in the remaining phases were
rated high (3.0-5.0). The scientists were not involved in business analysis of
the R&D results in Institute of Agricultural Research and Training (IAR&T).
Their involvement in test-marketing and commercialization is low. Howev-
er, their involvements in the idea generation and screening as well as R&D
phases were rated high. At Nigerian Natural Medicine Development Agency
(NNMDA), pilot plant development, business analysis and test-marketing
were not done. Forestry Research Institute of Nigeria (FRIN) was highly in-
volved in idea generation, idea screening, R&D and pilot plant production
or development. However, they were not involved in business development,
test-marketing and commercialization.

Involvement of engineers in the innovation process

The involvement of engineers in all the innovation phases was very
high at NIOMR except at the commercialization stage (Table 2). Similarly,
at FIIRO, their involvement was rated high from idea generation up to busi-
ness analysis of the R&D results. Their involvement in test-marketing and
commercialization was rated low. The involvement of engineers in gener-
ating R&D ideas at NIHORT was rated low. However, their involvement in
idea screening, R&D, pilot plant development, business analysis and test-
marketing was rated high. At NNMDA, CRIN, IAR&T and FRIN, the involve-
ment of engineers in the innovation was either not existing or low. However,
at FRIN the involvement of engineers in the pilot plant development was
rated high.
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Involvement of technology marketers in the innovation process

After the development of the technology, the technology marketers
are supposed to be responsible for transferring the technologies to entre-
preneurs. Technology marketers interact with the end users of industrial
technologies, so as to know their R&D needs. From the interview conducted,
technology marketers or agricultural extension officers usually relate with
entrepreneurs or farmers through visits, seminars and workshops. Technol-
ogy marketers also conduct need assessment studies in order to unfold the
areas where technologies are required to solve problems.

At TAR&T, the involvement of technology marketers whom they de-
scribe as extension officers was very high (4.0-5.0) in all the phases of the
innovation process (Table 3). Their involvement at FIIRO and NIOMR in all
the phases of innovation was rated high (3.0-5.0). At NJHORT and CRIN,
their involvement was high in test-marketing and commercialization of R&D
results. At FRIN and NNMDA, technology marketers were not involved in
any of the innovation phases.

Involvement of entrepreneurs in the innovation process at the
research institutes

Table 4 shows the involvement of the entrepreneurs in the innovation
process in the research institutes. At NNMDA, the entrepreneurs who were
traditional medicine practitioners were highly involved in idea generation
(4.0), idea screening (4.0) and pilot plant production (5.0) phases of the in-
novation process. This is probably because natural or traditional medicines
involve traditional knowledge. However, the traditional medicine dealers
were not involved in the business analysis, test-marketing and commercial-
ization of the R&D results. This may be due to their low level of Western
education. These set of entrepreneurs (traditional medicine dealers may not
have the prerequisite for carrying out business analysis and test-marketing
of products. At FIIRO, the involvement of the entrepreneurs was rated high
except in the R&D and pilot plant production where their involvement was
rated low (2.0). The involvement of the entrepreneurs in the innovation pro-
cess was rated high in all the phases at NIOMR (3.0-5.0), while at NIHORT
it was rated high in the idea generation (3.0), idea screening (3.0), busi-
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ness analysis (3.0) and low in all other phases of the innovation process. At
IAR&T, entrepreneurs were highly involved in pilot plant production (4.0),
business analysis (5.0), test-marketing (4.0) and commercialization (5.0) of
the R&D results. Their involvement in idea generation and other phases of
the innovation process was rated very low. At FRIN, the entrepreneurs were
highly involved in pilot plant development, business analysis and commer-
cialization. At CRIN, the involvement of entrepreneurs was rated generally
low (1.0-2.0).

Involvement of financial institutions in the phases of innovation
process

Table 5 shows the ratings of the involvement of financial institutions
in the phases of innovation process in the research institutes. These ratings
ranged between 1.0 and 2.0 indicating that either the financial institutions
were not involved in the innovation process or their involvement was very
low (2.0). It was only at NIHORT that their involvement was rated high (3.0)
in the R&D, pilot plant production, business analysis, test-marketing and
commercialization of their R&D results.

DISCUSSION AND RECOMMENDATION

One of the ways scientist and engineers get involved in innovation pro-
cess in firms is through research. Research can either be in form of basic
research, applied research or developmental research. The most important
effect of basic research on innovation is most likely through the training that
the scientist receive, and they then move on to find solutions in the firms
and increase their absorptive capacity (Pavitt 1991). Basic research is an ex-
cellent means of learning both specific knowledge and methodical ways of
working, and it helps import and filter knowledge produced in other coun-
tries. Basic research is mainly done by scientist while applied research is
largely done by engineers but developmental research is usually done by the
combination of scientists, engineers and social scientists. The involvement
of scientists in innovation process was rated highest in the idea generation
(4.14) and idea screening (4.29) phases; high in R&D (3.86) and fairly high
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in pilot plant development (2.71) and commercialization (2.43) phase. Their
involvement was rated low in business analysis and development (2.14), and
test-marketing (2.29) phase. The involvement of engineers was rated highest
in idea generation (3.28), fairly high in R&D (2.71), pilot plant development
(2.57), and idea screening (2.40) phases. However, their involvement was
rated low in business analysis and development (2.0), test-marketing (2.0),
and commercialization (1.28) phases. The involvement of technology mar-
keters in innovation process was generally rated fairly high in R&D (2.7) and
business analysis and development (2.6), and low in all the other phases of
innovation. However, their involvement at IAR&T, FIIRO, and NIOMR in all
the phases was rated very high (3.0-5.0).

Some innovation activities are mainly market-oriented, involving en-
trepreneurs and innovators trying out new goods and services in the mar-
ket and experimenting with new processes and business models to find the
most efficient or profitable outcomes. The early work of Schumpeter (1911)
established conceptually the “entrepreneur as innovator” as a key figure in
driving economic development. The innovative activity of entrepreneurs
feeds a creative “destruction process” (Schumpeter, 1942) by causing con-
stant disturbances to an economic system in equilibrium, creating opportu-
nities for economic rent. In adjusting to equilibrium, other innovations are
spun-off and more entrepreneurs enter the economic system. In this way,
Schumpeter’s theory predicts that an increase in the number of entrepre-
neurs leads to an increase in innovation thereby leading to economic growth
and finally development (Wong et al., 2005). The involvement of entrepre-
neurs was generally rated from fairly high to low (2.7-2.3) in all the phases
of innovation. The involvement of financial institutions in all the phases of
innovation was generally rated low (1.28-1.71). The involvement of stake-
holders like entrepreneurs and financial institutions in technology pack-
aging for commercialization is very low. This could be responsible for low
commercialization of research outputs from these institutes. It could even be
responsible for the failure of those that were commercialized. This result is
in line with findings of Ilori (2006) which stated that financial institutions
especially banks do not finance R&D and innovation stages, but wait till the
phase of production before they provide supports in form of debt financing
and that commercialization of R&D requires a special type of funds called
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venture capital. Debt financing is defined to include both traditional bank
lending (be it short term to cover working capital needs or medium-long
term for investment financing). Venture capital investments are usually in
the form of equity financing and quasi-equity financing. Equity financing
includes private equity and public equity. Private equity financing is pro-
duced by two main types of agents namely: venture capitalist and “Angel
Investors” or “Business Angels” who are wealthy individuals, often entre-
preneurs, with an inclination for investment in ventures promoted by others
(Infodev, 2006). Public equity is raised through the offering of shares to the
public, which in turn, typically involves the listing of the company in a stock
exchange, through an initial public offering (IPO); quasi-equity financing is
a heterogeneous category of financing instrument such as convertible loans.
Seed financing relates to the research, assessment and initial development
of a product (www.infodev.org/innovation,2006). A study of small business-

es that were established based on technologies acquired from FIIRO was car-
ried out. The types of financial supports employed by the respondents (en-
trepreneurs) are presented in Table 5 showed that personal savings was used
by 85.7% of the respondents; government assistance was used by remaining
14.3% while other forms of financing namely commercial bank loans, ven-
ture capital funds, cooperative loan, industrial bank financing, agricultural
loan and microfinance bank loan were not employed by the entrepreneurs
to commercialize their products (Table 5). From the study, it was revealed
that Nigeria lacks the financing mechanism that had successfully incubated
venture businesses in Silicon Valley, USA and other entrepreneurial habitats
in the world and raised them in stages to maturity. Also, early stage venture
financing is particularly difficult to come by, and there are no angel investors
in Nigeria. Entrepreneurs in Nigeria have limited access to debt financing
from banks, which insist on collaterals. This is in variance to what obtains
in other parts of the world. For instance, by 1998, 82 percent of total invest-
ments in Japan were from venture capital equity financing and since 1995,
equity investments outstanding hovered around 820 billion yen (about US
$7 billion) (Nakagawa, 1999). Also, U.S. venture capitalist equity investment
outstanding reached US $43.5 billion in 1996 (Nakagawa, 1999).

Five of the research institutes namely NIHORT, FIIRO, NIOMR, IAR&T
and FRIN indicated the existence of technology transfer policy for their orga-
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nizations. In conclusion, the significant factors that contributed to the R&D
outputs were level of involvement of entrepreneurs; ideas of R&D from sci-
entists; functional equipment; ratio of scientists to non-scientists; and pres-
ence of product champion.

Recommendations

From the study, the following are recommended to improve the involve-
ment of stakeholders in the R&D process in Nigeria

1. The research institutes (RIs) should provide support services to the
new companies formed out from their R&D results. The services may
include management, coaching and entrepreneurial training support
among others. The RIs should also link them with TICs for the pur-
pose of further nurturing of the R&D results to innovation proper.

2. There is also the need for close interaction among all the key actors
within the innovation system in order to create and maintain the
necessary enabling environment for new entrants.

3. A robust between the research institutes and the industry will pro-
duce a knowledge economy. Government should be interested in fos-
tering more collaboration between the research institutes and the
industry so have to achieve the status of knowledge economy for
Nigeria.

4. Researchers should seek out problems confronting particular indus-
tries through needs assessment studies and make their research rel-
evant to these problems to avoid wasting time and resources. There
is also the need to make R&D results Demand-driven by obtaining
R&D ideas from entrepreneurs through interactions as market force
is the prime determinant of technical progress.
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Yenilikcilik mi? Tiiketim mi?: Yenilikgi Tiiketime

Elestirel Bir Yaklasim ve Nitel Bir Analiz

Innovation or Consumption: A Critical Approach and A Qualitative

Analysis to Innovative Consumption

Ozge GOKBULUT OZDEMIR*, Deniz OZER**

Ozet

19. ytizyilda teknolojik, bilimsel, ekonomik, sosyal, kiltirel ve si-
yasal alanda bir¢ok gelisme yasanmis; bu gelismeler insanlik tarihini
her seyin hiza ve yeniye endekslendigi bir siirece strtiklemistir. Sana-
yi devrimi, yiikselen kapitalizm, seri tiretim, kentlilesme gibi olgular
tretim ve titketim iligkilerine ivme kazandirmis; gegmiste hakim olan
ihtiya¢ dogrultusunda tiretme ve titketme anlayis1 yerini ‘zorunlu ih-
tiyag’ otesi titketim anlayisina birakmistir. ‘Thtiya¢’ kavraminin sinir-
lar1 genislerken, tiiketici i¢in ihtiyag olanin 6tesi ‘yenilik’ adi altinda
sunularak; ‘titketici’ olarak kodlanan bireyler yenilige atfedilen olumlu
imajlar araciligiyla yeni olana ve ‘yenilik’ e 6zendirilmektedir. Oyle ki
‘yenilik’ Giretim cephesinde 21. Yiizyila damgasim vururken, yeniligin
stirdiirtilebilirligini saglayan ‘tiketim toplumu’ da dramatik bir hizla
21. Yuizyihn sosyal profilini olusturmaya devam etmektedir.

Calisma ‘yeniligin ekonomik gelismedeki roliinii yadsimazken,
tiketim ve yenilik konusundaki paradokslar1 ‘kiiltiir endiistrisi’ bag-
laminda kavramsal olarak tartismanin yani sira nitel bir arastirma da
sunmaktadir. “Tiiketim Toplumu” ve “Yenilik¢i Tiketim” ile ilgi algi ve
disiince “Girisimcilik ve Yenilik Yonetimi” alaninda lisanstistii egitim
alan yetigkinler 6zelinde arastirilmistir. 63 kayitli 6grencinin 56’ sina
ulasilmis; bireylere ‘titketim toplumu’ ve ‘yenilik¢i titketim’ konusuyla
ilgili gortisleri sorulmustur. Goriismelerden elde edilen veriler katego-
riler olusturularak; icerik analizi yontemiyle degerlendirilmistir. Aras-
tirma sonunda, katilimcilarin ‘titkketim toplumu’ kavramini ‘yenilikei
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titketim’ kavramindan farkh algilayarak elestirirken; yeniligin insanlara
fayda sagladig1 konusuna vurgu yaptiklar: gorillmektedir.

Anahtar Kelimeler: Yenilik, yenilik¢i tiiketim, tiiketim toplumu,
kiiltiir endiistrisi.

Abstract

In 19th century, many developments in many areas, such as
technological, scientific, economic, social, cultural and political, has
occured. These developments blow away the history of humanity to a
process indexing everything to innovation. Phenomena such as industrial
revolution, rising of capitalism, series production and urbanization has
accelarated the production and consumption relations. The dominant
previous consuption approach in the focus of vital needs has given its
place to an approach focusing on beyond the neccesity consumption.
Whilst the expansion of ‘needs’ concept, new consumption presented
in the name of “innovation” and the individuals has been codded as
‘consumer’ and encouraged through the possitive images imputed to
‘innovation’. So that, while innovation labels the production side of 21th
century, ‘consumer society’ providing the sustainablity of the innovation
keeps to build the social profile of the 21th century dramaticaly.

Whilst not denyingthe role of innovation in the economic development,
the paradox between consumption and innovation is discussed basing on
‘culture industry’ and an emprical research is presented. In the research,
the perception and opinion about “Consumer Society” and “Innovative
Consumption” is investigated in terms of the perception of post-graduate
students in the field of “Entrepreneurship and Innovation Management”.
56 of 63 students has reached and the data obtained from interviews
and content analysis method is evaluated. Results demonstrate that the
participants distinguished the term ‘consumer society’ from ‘innovative
consumer’. They critisize the ‘consumer society’ while emphasis the
benefits of innovation.

Keywords: Innovation, innovative consumption, consumer society,
culture industry

Giris

Dunya tzerinde yasanan teknolojik gelismeler bir taraftan tretimin
artmasini saglarken diger taraftan tirtinlerin pazarlanmasi sorununu ortaya
cikarmaktadir. Dolayisiyla tirtinlerin daha fazla tiiketiciye ulasmasim sagla-
yacak stratejiler gelistirilerek cagimizin biitiin iletisim yollar1 kullanilmaya
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baslanmis ve titketim agini genisletme ¢abalarina girilmistir. Yasam kosul-
larinm1 kolaylastiran, titketiciye fayda saglayan bir ara¢ olarak goriilen tiretim
zamanla zorunlu ihtiyacin 6tesindeki titketim davranisini gerekli kilmis ve
“Uiretim kapasitesinin titkketimin tizerinde artmasi, tiiketimin gereginden faz-
la 6zendirildigi bir yapiy1 ortaya ¢ikarmistir” (Ozgiil, 2010: 119). Zorunlu
ihtiyacin otesindeki titkketim davranisi ise yasam tarzi ve kimlik satin alma
ekseninde genislemektedir. Tiiketime endeksli tiretim sisteminin ekonomik
yapilasmanin icerisine déhil edildigi kapitalist kiiltiir altinda, insanlara
marka ve imajlar yoluyla yeni yasam tarzlar1 ve kimlikler sunulmaya baslan-
mistir (Aytac, 2006: 29).

Bu baglamda ‘yenilik’ gerek tiretici gerekse tiiketici i¢in anahtar kelime
olarak belirmekte, pazarin ve 21. Yiizyil ekonomisinin yiikselen degeri ol-
maktadir. Yenilik ya da inovasyon odagindaki akademik calismalarin hizh
artisina karsin calismalarin ‘yenilik’ kavramini daha ¢ok tiretim ekseninde
ele aldig1 ve firmalar i¢in bir rekabet tistiinligii saglama yolu olarak tanimla-
dig1 asikardir. Tuketim cephesinde yeniligin ele alinis1 ise 1970’ lere dayana-
rak, yenilikci kisilik (Midgley ve Dowling, 1978; Clark ve Goldsmith, 2006),
urtn temelli yenilikgilik (Goldsmith ve Hofacker, 1991), yeniligin yayilmasi
(Gatignon ve Robertson, 1985; Rogers ve Shoemaker, 1971) gibi tiretim cep-
hesine destek olacak konulara odaklanmas, elestirel yaklasimlara ayrilan yer
simirl kalmastir.

Uretim cephesi ve ekonomik gelisme ekseninde ele alinan yenilik konu-
sunun titketim cephesinde ayni1 derecede ele alinmayisinin 6tesinde tiike-
tim cephesindeki arastirmalarin sorgulayici ve elestirel olmaktan daha ¢ok
uretim birimlerine veri olusturacak nitelikte olusu nedeniyle calisma gerek
“yenilik” gerekse “yenilikci titketim” yazinindaki elestirel boslugu doldur-
may1 amaclamaktadir.

Gerek yazinsal bosluk, gerekse 21. Yiizyilda ‘insan’ in ‘tiiketici’ye indir-
generek yuzeysellestirilmis bir ‘kitle profili’ ile bireye ait 6zvarligin giderek
yozlasmasi ve yok olusu galismanin ¢ikis noktasidir. Bu iki soruna daya-
narak calismanin amaci yenilik konusunu tiketici cephesinden elestirel
yaklasim 1s1g1nda degerlendirmektir. Teorik bakis agisinin yaninda, Gretim
cephesine katki saglamak tizerine kurulmus olan “Girisimcilik ve Yenilik
Yonetimi” alaninda lisansiistii egitim alan yetiskinlerin yenilige ve titkketim
toplumuna olan bakis acilarini analiz ederek, ‘yeniligin tiretimi’ odaginda
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egitim alan bireylerin s6z konusu kavramlara iliskin algisini tespit etmeyi
amaclanmaktadir.

Calismanin ilk bolimiinde tiiketim kiiltiiri, Elestirel Kurama dayandi-
rilarak ‘yenilikci titkketim’ baglaminda incelenmektedir. Bu anlamda calis-
ma, idealist bir elestirinin yaninda marjinal faydanin giderek azalmasina
dayanan pragmatik bir elestiri cercevesinde konuyu ele almakta ve tiiketim
ktltirint onu yaratan ekonomik sistemin icerisindeki bir paradoks olarak
ifade etmektedir. Tiiketim kiiltiirii literatiirtine iliskin kuramsal yazinin ya-
ninda, galisma s6z konusu sistem igerisindeki bireylerin konuya iliskin algi-
sin1 ortaya koymak adina igerik analizi yontemini kullanilarak gerceklestiri-
len nitel bir calisma sunmaktadar.

1. Yenilikci Tiiketime iliskin Elestirel Bir Yaklasim
1.1. Yenilikg¢i Tiiketimin Pragmatik Elestirisi

“Tuketim toplumu” olarak tanimlanan (Baudrillard, 2012; Bauman,
2012; Jameson, 1983) giiniimiiz toplumu insanlarin daha fazla titketmeleri-
ne ve harcamalarina yonelik ekonomik mekanizmalar tizerine kurulmustur.
“Iktisadi iiriin ve hizmetlerin yararlarinin insanlarin gereksinimlerini tat-
min etmek {izere kullanilmas1” (Tek ve Ozgiil, 2005: 163) olarak tanimlanan
tiiketim ile tiiketicinin ihtiyag ve isteklerinin tatminini hedef alan ¢abalar
(Odabas ve Baris, 2002: 20) tiikketime sevk etmeye yonelik olusumlar iger-
mektedir. Ortaya ¢ikan olusumlar da toplumda “iiretimden ziyade tuketi-
min yiikselen bir deger” olarak atfedilmesini ve yasamin bu y6nde bicim-
lendirilmesini beraberinde getirmistir (Sentiirk, 2008; 222). Diinya nufusu
igerisinde genis bir yere sahip olan az gelismis ve gelismekte olan iilkeler
gerek sayisal gerek niteliksel 6zellikleri ile iiretim cephesinin yeni pazarla-
rin1 temsil etmektedir. Hentiz pek cok anlam ve diizeyde goreli olarak doy-
gunluk dazeyleri disiik olan bu tiiketici profili tiikketim kiiltarinin hizla
niifuz edebilecegi pazarlar olarak iireticilerin istahini kabartir niteliktedir
ki girisimcilik ve yenilik giinimiiziin en popiiler kavramlar: halini almistir.

Calismanin arka planinda yer alan elestirel yaklasim; Pragmatizm ve
Idealizm olmak tizere iki farkli bakis1 kapsamaktadir. Uretim cephesi tarafin-
dan salt satin alma eylemi odaginda goriilen ve “tiiketici” olarak tanimlanan
“insan” a kapitalist sistemin icinden ve pragmatik bakis acisiyla baktigimiz-
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da ortaya gikan tablo “titketici” i¢in dahi tatmin edici olmaktan uzaktir. Eko-
nomi biliminde “azalan marjinal fayda” olarak isimlendirilen bu olgu insan
dogasindaki tatminsizligin pazardaki yansimas olarak gériilmektedir. Insan-
lara dayatilan yenilikci titketimle her ne kadar ilk bakista haz saglaniyormus
gibi goriinse de aslinda titkketim satin alinan soyut hazzin tatminini stirekli
kilamamaktadir, ki titketim kaltartine yonelen pragmatik elestirinin merke-
zinde yer alan sorun da tam da burada ortaya ¢ikmaktadir. Sosyolojik ve psi-
kolojik bir olgu olarak kabul edilen materyalist bir duygu i¢inde “basar1 gos-
tergesi, sahip olma ve mutluluga erisme” amaciyla yapilan titketimler (Aslay
v.d., 2013: 14) bir kez elde edildikten sonra yerlerine yenilerinin gecmesiyle
degerlerini yitirmekte; (Aytag, 2006: 33) hazzin doyumsuzlugunu sifirlaya-
rak yeni tatminler aramaya ve yeni nesneleri tiikketmeye yoneltmektedir.

1.2. Tiiketim Nesnelerinin Islev Degisimi ve Hedonik Tiiketim

Tiiketim nesnelerinin anlamsal degerlerinin degismesine vurgu yapan
Baudrillard (2012; 89) titketimin artik islevsel degerlerinden uzaklasarak
birer gosterge degerini yiiklenmeleri {izerinde durmaktadir (Binay, 2010:
21). Dolayisiyla sosyal yasamin bir tanimlayicisi haline gelen tiiketim,
yasam bigimine ve imajlara tasinmis; arzulanan yasam bigimi ve imajin
elde edilmesi tiikketimin gergeklestirilmesine bagh kilinmistir. Baudril-
lad (2012: 72), modern zamanin rasyonalite ilkesi ile donatilan insanin
onu “en ufak bir kararsizlik belirtisi gostermeksizin kendi mutlulugunu
aramaya ve tercih onceligini kendisine azami tatminleri saglayacak olan
nesnelere vermeye” yonelttigini belirtmektedir. Bugiiniin modern insani
da, ekonomi bilimince ‘homo economicus’ olarak tanimlanmakta ve fay-
da maksimizasyonu pesinde kosarak titketme eylemini bir deger kazanimi
olarak gormektedir. En azindan boyle bir insan profili tiretimin ve tiike-
timin, bagka bir deyisle ekonomik gelismenin, siirdiiriilebilirligi i¢cin 6n
kosul olarak goriillmektedir.

Insanin sosyal yasaminin tamamlayicilarindan biri olarak gosterilen
“titketim nesneleri” medyada yer alan imajlarla desteklenmekte ve sunulan
yasam tarzlarinin mesrulugunu da pekistirmektedir. Imaj, yasam bicimi
gibi gosterge degerlerinin satin alinmasi tiiketicinin hazza yonelik ihti-
yacini tatmin etmesi ise “hedonik” kavrami ile agiklanmaktadir. Hedonik
tiiketim davranisi insanlarin titketim sonucunda “duygusal tepkiler, duy-
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gusal hazlar, diis kurma ve estetik beklentilerin” 6n planda oldugu faydaci
beklentiden ¢ok hazci bir tiikketim arayisi icinde olmasini ifade etmektedir
(Unal ve Ceylan, 2008: 268).

Sanal diinya ve oyun gibi giinimiiz ganlik yasaminin iki giclii kavra-
m1 agisindan baktigimizda, hazci titketim gercegine uygun kurallar gergeve-
sinde tasarlanan ve oynanmasi beklenen oyunlar gibi goriilebilir. Hazlar ve
imajlar tuketiciye veriliyormus gibi gosterilir. Hatta gercek bir nesne verilir;
fakat nesnenin vaat ettigi seyler oyunun sanal kurgusundaki kazanimlar ka-
dar gergektir. Oyunlar her zaman yenileriyle bir 6ncekine gore hep daha
cazip kilinir. Oyuna yeni yerler, oyuncular, modeller dahil edilir; bunula bir-
likte vaatler de ayni1 derecede giincel tutulur. Bu aslinda tiiketimi stirekli ki-
lacak sistemin tiiketici algisini canli tutmanin bir yoludur. Dolayisiyla hem
tiketim devam etmekte hem de ‘yenilik’ anlayisiyla bagdastirilmaktadir.
Baudprilard (2011:16) bunu nesnelerle arzularim simiile! eden kisilerin ger-
cek-sahte ve gercek-diissel arasindaki fark: yok etmek amaciyla kullandigini
vurgulamaktadir. Buna gore kisiler istedikleri seylere ihtiyaclar1 olduguna
kendini inandirarak bu ihtiyaclara belirtiler tiretebilmektedir.

Ciftci (2012) yaptig: arastirmada hazci yenilikeiligin tiiketicilerin yeni
driine uyum saglama tutumlarini, yapilan diger calismalari da destekler
bigimde, olumlu etkiledigi sonucuna ulasmistir. Bu arastirmadan 6zellikle
hazci yeniligin titketim tizerinde etkili oldugunu; baska bir deyisle hem is-
letmelerin rekabet kosullarin1 koruma amach yapilan yeniliklere hem de tii-
keticiler igin farkli sunumlar1 yasamlarina katmasini bekledikleri degerlere
ulasilmasi yontainde bir arag olarak kullanildigini séyleyebiliriz.

Yapilan bir diger ¢alismada (Koker ve Maden, 2012) yeniliklere olan
yaklasimlarin pozitif yonde oldugu, yenilikciligin sosyal kimlik fonksiyonu
ile iliskili oldugu ve fizyolojik ihtiyaclarin disinda da tiiketici tarafindan haz
alma amach tiiketim eyleminin yapildig: tespit edilmistir.

1.3. 21. Yiizyil Tiiketicisi icin Uretmek

Tiiketicilere sunulan degerlerin ve hazc: tiketimin stirekliligini sagla-
manin geregi ile mevcut pazar ve rekabet ortaminda da varligini daima stir-

1 Simiile Etmek: Gergek olmayan bir seyi gercekmis gibi sunmak, géstermeye calismak. (Ba-

udrillard, Jean. (2011) Simiilakrlar ve Simiilasyon. (cev. Oguz Adanir) Dogu-Bat1 yayinlar:.
S.7.
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diirecek stratejiler, iretimin yenilik¢i olmasini zorunlu hale getirmektedir.
Ciinki tiketim toplumunda haz verme vaadinde olan nesnelerin vaatleri-
nin stiresi kisalmakta ve ‘sey’ler elde edildikten sonra yenileri tarafindan
degersizlestirilerek tiiketicileri yeni arayislara stiriiklemekte ya da alter-
natiflere yoneltmektedir (Aytag, 2006: 33). Dolayisiyla bu diisince tiretici
gruplarin yenilikgi ve yaratici anlayisa daha fazla 6nem vermelerine sebep
olmaktadir.

Iletisim caginin bilgi saglayicilarinin ve bu bilgiyi genis kitlelere ileten
araglarin gok fazla oldugu bir donemde, farklilik énemli bir etkendir. Farkli-
lig1 saglayabilmek icin titketicinin hazci beklentilerini ve yasam bigimlerini
sekillendiren satin alma tutumlarini saglayacak yenilikler olusturulmaktr.
Bir taraftan yeni nesneler ile yeni ihtiyaclar1 dogururken diger taraftan iri-
niin yayginlasarak eskimesi de tiiketici i¢in artik fark yaratma ihtiyacini gi-
dermeyeceginden yenilikler bu sistemi canli tutan anahtarlar olarak islev
gormektedir.

Sonug olarak, yenilik¢i ve yaratici olmak pazar kosullarinin yapisini
sarsarak tiketiciler i¢in yeni aliskanliklara yer agmaktadir. Bu yenilikler bir
yandan yeni ihtiyaclar tiretmekte diger yandan da titketimi zorunluluk ha-
line getirmektedir. Dolayisiyla bilgi teknolojileri ve iletisim donanimlar: sa-
yesinde yasanan kiiresellesme, glokalizmin yiikselmesi ve kiiltiirel 6gelerin
yer degistirmesi ureticileri yenilikeiligi baz alarak daha yaratici tiretimler
yapmaya itmektedir (Babacan ve Onat, 2002: 13).

Her yenilik bir 6ncekinin farklilastirilmis bir 6zelligi olarak sunulurken
yenilik ve degisimin tiiketilmesinin 6zendirilmesi gesitli iletisim araclar ile
saglanmaktadr.

1.4. Akil Tutulmasi ve Iletisim Araclari

Aydinlanmanin Diyalektigi'nde Adorno ve Horkheimer (2010) teknolo-
ji ve iletisim araclarinin gelismesinin aydinlanma siirecini zamanla kendi-
siyle tezat diisen bir duruma gelmesini elestirmislerdir. Endiistri tiiketiciye
sunduklariyla onlar1 ne kadar yiicelttigini gostermeye galissa da aslinda bi-
reyleri ve toplumu yticeltmedigi, aksine baskiladig1 vurgulanmaktadir. Kitle
iletisim araclariyla da insanlara yiiksek bir bilince ulasma ve tatmin olma
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vaatlerinde bulunurken daha c¢ok bir yikima suriikledigi gosterilmeye c¢ali-
silmaktadar.

21. Yuazyilin teknolojik gelismeleri hem iletisimsel anlamda yenilikle-
rin yayilmasindaki hiz1 arttirmis hem de tiretimdeki hizli artis bir sonraki
yeniliklerin iiretilmesini gabuklastirmistir. Boylece tiretimin de daha hizhi
tiiketimin oldugu bir alan yaratmasi gerekmistir. Bunun igin ise tiketimi
0zendiren ve satin almanin gercek amacini disiinmeye firsat vermeksizin,
tuketiciler yalnizca sunulan vaatleri duymaya baslamiglardir. Ayrica tiiketi-
len seylerin genis kitleler tarafindan kullanilmasi da bunlarin poptlerligini
olusturarak ozellikle yeni tirtinlerin kitleler tarafindan kullanilmasini ortaya
cikarmis ve popiiler kiltiirin cabuk tiiketildigi bir toplumda yenilikler de
yerini hiz1 bir sekilde bir sonraki yeniliklere birakmistir. Iletisim aginin
sinirlarinin kalktigi giintimiizde insanlarin tiiketim tercihlerine yonelik ey-
lemlerinde tiketim kiiltartintin etkisinde kaldig1 popiiler olana yoneldigi
ortaya koyulmaktadir (Kaya ve Oguz, 2010: 163).

Uretici acisindan yenilikler tiiketilmesi gereken seyler oldugundan ve
bunun i¢in tiiketiciye bunu mantiksal bir gcercevede sunmasi gerektiginden,
benimseme siirecinin etkinligini de reklamlar ve diger mecralar ile sagla-
maktadir. Cagimizin en etkili araglarin1 bir araya toplayan medya bu roli
yerine getiren en etkin unsurlardir. Medya iceriginde yer verdigi bilgilere
hem genis kitlelere ulastirmas1 hem de kullandig: karakterlerin niteligi baki-
mindan titketimi 6zendirmesi acisindan etkili olmaktadar.

Ozellikle reklamlarin 6zendirici islevi insanlar tiiketim siirecinde ya
da sonunda nasil yticelttigini, manevi hazzin nasil bir tutkuya déntistigini
daha da 6nemlisi varlik sebebinin ancak ve ancak satin alma sonucunda
gerceklesebilecegini ne kadar akilci ve duygusal yontemlerle sundugunu
gostermektedir. Bu duygularin temini de tiiketim eyleminde aranmaktadir.
Medyanin bu noktada temel amacinin, gereksinimlerin karsilanmasindan
ote titketimle birlikte sunulan hazci1 degerlere yonelme aliskanliklarinin
kazandirilmasi oldugunu séylemek miimkiindiir (Dagtas, 2006: 5). Aydin
(2009: 198) "1n kisisel ve tirtin temelli yenilikgiligin inceledigi calismasinda
cep telefonlarinin tiiketici i¢in bir sosyal kimlik ifadesi olarak algilandigini,
kisisel bir 6zellik olarak da yenilikgiligi bireylerin cep telefonu ile yansitti-
gin1 iddia etmektedir.
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Elestirel Kuram dahilinde sunulan, “aklin manipiile edilmesi” ve insan-
larin nasil bir yasam tarzina sahip olacagina karar verilmesi, nelerin kabul
gorecegi ve nelerin distiniilecegini belirleyen “zihin yonlendiricilerin ege-
menligi” altinda oldugu savinin giicii goriilmektedir. Bu durum ise yenilikci
tiuketime ve titketim toplumuna iliskin pragmatik elestirinin yani sira tiike-
tim toplumunun en giicli silah1 olan medyanin ve ‘sey’ lerin ‘insan1’ edilgen
kilmasi gerekgesiyle idealist elestirinin de yolunu agmaktadar.

2. Yenilikci Tiiketimin idealist Elestirisi
2.1. 21. Yiizyilda Bireyin Yeni Adi: Tiiketici

Gintimiiz insaninin “sahip olmak” ilkesine gore yasadigini agiklayan
Fromm (2003: 9), iiretim ¢iktilarinin insanin yararina kullanilmadigini vur-
gulayarak bireyi bir ara¢ haline dontistiiren isleyisin yanlisligi tizerinde dur-
maktadir. Yani insan pasifize edilerek varligini tiiketim sonucunda kazan-

maya baslamaktadir.

Insanin pasif bir nesne konumuna yerlestirilmesi dénemin diger ge-
lismeleriyle (yiikselen kapitalizm, II. Diinya Savasi, atom bombasinin kul-
lanilmasi) birlesince diisiince diinyasini bireye yonelmeye sevk etmistir.
Tillich’in (1958) vurguladig: gibi makinenin tiretimde kullanilmasiyla bir-
likte, birtakim ters sonuclar ortaya ¢ikmis, insan gitgide islettigi makine-
nin egemenligi altina girmis; 6ztini, benligini, bilincini, kisiligini giinden
giine yitirmistir (Akt., Bezirci, 2002: 10). Diger bir ifadeyle birey yalnizca
emegine degil kendine ve iginde yasadig1 topluma da yabancilasmistir. Kla-
sik dénemde Descartes’in (2008: 53) ifadesiyle ‘diisiinerek var olan birey’
cagdas donemde ‘tuketerek var olmaya’ zorlanmistir. Modern bireyin iginde
bulundugu kaotik dramin felsefesi olan varolusgu 6greti ise ¢oziimii insanin
benligine ulasmak icin yapacagi i¢sel yolculukta bulmustur.

Marcuse (2010: 126)’ nin belirttigi gibi, “doganin teknolojik doniisimii-
nii tasarlayan ve tistlenen toplum asamali olarak kisisel bagimhlik yerine
‘seylerin nesnel diizenine’ bagimlilig: gecirerek egemenlik temelini degistir-
mektedir.” Bireyler kendilerine sunulanla tek tip halini alarak, kendilerine
verilen duygu ve diistincelerle yetinmeleri saglanmistir. Tikettikce mutlu
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olacagina inandirilan insanlar ayni zamanda duygular:1 da satin aldiklar
seylerle deneyimlemeye yonlendirilmistir (Yengin, 2012: 20).

Adorno (2011), endiistrinin bu tirtinlerini insanlar i¢in yonlendirici bir
arag ve ‘seylesme’ olarak goriirken insanlarin da bunlar1 kendilerine uyarla-
madikga var olamayacaklar1 ve 6zgiirlesemeyecekleri inancina kapildikla-
rim1 belirtmekte; endiistrinin siirekli yeni ve farkli alternatifler sundugunu;
aslinda yenilik olarak sundugu seyin hep aymi olanin degistirilmesinden
ibaret oldugunu vurgulayarak ve sunulan nesnelerle insanlar1 aldatan bir
yapiy1 elestirmektedir.

Fromm (2003: 7) yasayabilmek icin insanlarin “sey”lere sahip olmak
gerektigini diisindiigiini yani “olmak”in tek yolunun “sahip olmak” olarak
anlasildigini séylemektedir. Oysa, endiistrinin nesneleri ‘olmak’ 1n bir araci
olarak kullanilmasi gerekirken isletmeler icin ekonomik bir giice ve sonra-
sinda insanlar izerinde bir giice erismenin araci olarak kullanilmistir (Ador-
no, 2011). Arag olmasi gereken seyler insanlar i¢in amag haline dontiserek
hem insanlar endiistrinin bir araci haline gelmis, hem de tiiketimin kendi-
lerine sunduklarini biiytik bir kazang olarak gormelerine neden olmustur.
Insanin sonsuz ihtiyac1 ve tatminsizligi iiretimi atesleyen bir mekanizma
haline gelmistir. Bu mekanizma titketim sisteminin de motorunu olustur-
maktadir.

Horkheimer’in (2010) aklin ne oldugu sorusunda “akla uygun seylerin
yararli seyler oldugunu ve her akla uygun insanin da kendisine neyin yararh
oldugunu bilmesi gerektigini” soyler. Horkheimer diistinmenin bir isleyisi
olarak aklin Yenicag'da toplumsal siirece boyun egdigini ve disiincelerin
otomatiklestigi ve aragsallastigi dlgiide anlaml goriilmelerinin de giiclestigi-
ni vurgulamaktadir. Tiiketimin tiiketici tarafindan sosyal kimlikle iliskilen-
dirilmesi ve ihtiya¢c duyulmadan satin alma olgusunun gerceklestirilmesi,
Horkheimer’'in “otomatik diistince” ve “aragsallasmis akil” kavramlarinin ne
anlatmak istedigini desteklemektedir.

2.2. Farklilasmaya Giden Yolda Benzesmek

Enformasyon ve teknoloji ¢agi olarak adlandirilan postmodern ya da
stirmodern evrede giiniimiiz toplumu, tiyelerini 6ncelikle tiiketici roliinii
oynamak iizere bicimlendirmektedir (Bauman, 2012: 84). Uretici giicler, pi-
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yasaya yenilik¢i anlayisa uygun olarak farkli (ymis gibi) goziiken triinler
sunarak insanlar: tiikketime endekslemektedir. Titketime angaje olan birey-
lerden olusan toplum da kacginilmaz olarak Marcuse’un (2010) tasvir ettigi
gibi farliliktan ziyade birbirinin benzeri ‘tek boyutlu insan’ lardan olusan
topluma doniismektedir. Tiketim ve yeniligin olusturdugu bu paradoksal
durum, medyada yaratilan imajlar, sohretler ve gosteriler vasitasiyla birey-
lere dayatilmakta ve tekno-kapitalizm giiciine gii¢c katmaktadir. Thtiyagmis
gibi gosterilen tiitketimin getirdigi son nokta ise kuskusuz tnli teorisyen
Debord’un (1996) “Tiiketimin toplumsal hayati tamamen isgal etmeyi ba-
sardig1 an” olarak tanimladigi gosteri toplumudur (Akt. Kellner, 2010: 23).
Bu isgali Karl Marx su sozler ile vurgulamistir: “Metalar diinyasi biiytidiikee,
insanlar diinyas: kiagtlir.”

Icerisinde bircok tutarsizligin bulundugu burjuva toplumunda titketim
ve yenilik kosut olarak ilerlemektedir. Diger bir deyisle, yenilik¢i tiretim ve
tuketim anlayisi, titketim kaltariini besleyen bir faktor olarak ortaya cik-
maktadir. Bu baglamda yenilikgilik ile titketim celiskisi gerek kuramsal ge-
rek uygulamali calismalar ile incelenmesi gereken hayati bir mevzu olarak
belirmektedir.

3. Tiiketim Toplumu ve Yenilik¢i Tiiketim Algisina iliskin Nitel Bir
Calisma

3.1. Yontem ve Ornekleme iliskin Bilgiler

Kuramsal yaklasimlar 1s181nda genis olarak ele alinan “titketim” ve “ye-
nilikcilik” sorunu nitel bir calisma ile de izlenmektedir. Icerik analizi yonte-
mi kullanilarak gerceklestirilen calismanin katilimcilari, Firat Universitesi
Girisimcilik ve Yenilik Yonetimi Anabilim Dali'nda 6grenim goren lisan-
suistii 6grencilerden olusmaktadir. Bu boltiimdeki kisilerin érnekleme déhil
edilmesindeki amac tiretim cephesine yonelik ve yenilikcilik odakli egitim
gbren ve ayni1 zamanda birer tiiketici olan yetigkinlerin iki kavram ile ilgili
yaklasimlarini tespit etmek ve bir durum analizi yapmaktir.

Bu kapsamda, arastirmada 63 kayith 6grencinin arastirma sorularinin
yoneltildigi tarihte sinifta bulunan 56’s1 arastirmaya katilmigtir. 56 katilim-
ciya “tikketim toplumu” ve “yenilikci titketim” kavramlarina yonelik goriis-
leri acik uclu soru ile;
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“ ‘Tketim Toplumu’ ve ‘Yenilik¢i Tuketim’ ile ilgili olumlu veya olum-
suz gortslerinizi belirtiniz.” ifadesiyle sorulmustur. Katilimcilar bu iki
kavram ile ilgili goriislerini yazili olarak belirtmislerdir. Katilimcilardan
toplanan cevaplarin her biri yaklasik olarak yarim sayfa uzunlugundadir.
Katilimcilarin arastirmanin odagindaki kavramlara iliskin yaklasimlar: ice-
rik analizi yontemi kullanilarak kategorize edilmistir ve sonugclar nitel bir
degerlendirilmeye tabi tutulmustur.

Arastirma sorularinin yoneltildigi tarihte (14 Ocak 2014) 6rneklem gru-
bu, programda ikinci dénemini tamamlamis ve program kapsaminda toplam
10 ders almis bulunmaktadirlar. Programin zorunlu dersleri olan, Girisim-
cilik Teorisi ve Kobiler, AR-GE Yonetimi, Bilgi Kurami ve Bilgi Yonetimi, Tek-
noloji ve Bilgi Yonetimi ve Yaraticilik ve Yenilik gibi tiretime yonelik dersleri
56 kisinin tamami almistir. Ozellikle “Yaraticilik ve Yenilik” dersindeki simif
i¢i tartismalarda yenilik konusuna sik sik elestirel agidan da yaklasilmistir.
Bununla birlikte, 6rneklem grubu programin ilk iki déneminde Pazarlama
dersi disinda programin ilk iki doneminde “Tiiketici Davranisi” veya “Tiike-
tim Kiltiirta” ile iligkili herhangi bir ders almamaislardir.

Calisma bu kapsamda, 6zellikle tiretim cephesine dontk bir egitime
yonelmis yetiskin tiiketicilerin s6z konusu iki kavrami nasil algilandiginin
ortaya konulmasi agisindan énem tasimaktadir. Orneklemin cinsiyete gore
dagilimi 15 kadin (%26,8) ve 41 erkek (%73,2) seklindedir.

3.2. Arastirma Verilerinin Analizi

Arastirma cergevesinde temel olarak ortaya konulmasi amaclanan ko-
nular genel olarak “tiitketim toplumu” ve “yenilikgi titketim” olarak belirlen-
mistir. Katilimcilardan bu iki kavram ile ilgili belirttigi yazili goriislerinden
kavramlarin nasil algilandigina iliskin kategoriler olusturulmustur. Titketim
toplumu anlayisi toplam 7 kategori altinda toplanmistir. Bu kategorilerin
hangi acidan degerlendirildigi su sekilde agiklanabilir:

1. Hazir tiiketim; toplumun firetimden ziyade mevcut olanin satin
alinmasi sonucunda titketime y6nelmesi.

2. Ihtiya¢ digi1 tiiketim; toplumun gercekte kullanmak icin ihtiyaci
olmadan satin almasi ve titkketime yonelmesi.
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. Bilingsiz tiiketim; tuketim eyleminin tiiketici tarafindan ihtiyac¢ disi

yapildiginin farkina varilmamasi, kabul edilmemesi ya da yalnizca
tiketime 6nem verilmesi.

Gercek ihtiyag; tiketim eyleminin gercek anlamda ihtiyacin
karsilanmasi amaciyla yapilmasi.

Bagimli titketim; tiiketicinin titketim eylemini bir aliskanlik bigimine
dontstiirerek, stirekli hale getirmesi.

Zayif toplum; ilkenin genel tretim faaliyetlerinin yerini hazir
tiketimin almasiyla disa bagimli bir toplum haline déniismesi ve
zayiflamasi.

Sinirsiz tiiketim; Tiiketimin istenilen miktarda satin alma arzusunun
olusturulmasi.

Yenilikci tiiketim anlayisinin ise toplam 6 kategorisi olusturulmustur.

Bu kategorilerin degerlendirilme bigimleri ise su sekildedir:

1.

Talep yaratma; isletmelerin pazar paylarini artirmak amaciyla tiike-
ticiye satin alma arzusu ve gereksinimin sunulmasa.

. Tiiketici ihtiyaci; tuketicilerin satin alma eylemlerini planh ve ih-

tiyaclar1 dogrultusunda yapilmasi; tiiketicinin ihtiyaglarina cevap
vermesi sonucunda titketimin gergeklestirilmesi.

Baghhk olusturma; tiiketicilerin ihtiya¢ ve beklentilerini karsilaya-
rak tiketimde stireklilik saglanmas1 amaciyla olumsuz anlamda tii-
ketim sadakati olusturulmasi.

Hizl titketim; tuketiciye zaman tasarrufu saglayacak, tuketici lehine
faydaci amag giiden tiiketimin gergeklestirilmesi.

Faydal tiiketim; ihtiyaglarin giderilmesine yonelik yapilan ve sonu-
cunda kisiye yarar saglayan tiiketim.

Ekonomik gelismislik; yeniliklerin iilke ekonomisinin gelismesi ve
biiytimenin bir gostergesi olarak algilanmasi.

Ayrica, katilimcilarin konulari nasil degerlendirdiklerini gostermek

amaciyla konuya yaklasim bigimleri “pazarlama acisindan” ve “elestirel aci-

dan” olmak tizere iki ayr1 kategoride degerlendirilmistir. Konularin pazar-

lama acisindan degerlendirilmesi katilimcilarin bu kavramlar isletmenin
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pazarda etkin olmasi, tiketiciye fayda saglama, titketim toplumuna ve yeni-
likci tiiketime olumlu bakis acilarini yansitmaktadir. Elestirel acidan deger-
lendirmeler ise tiiketicinin titketim eylemini ihtiyacinin disinda oldugunu,
yeniligin insanlar1 bagimli kildigini tiiketim toplumu ve yenilikgi titketime
olumsuz bakis agilarini gostermektedir.

3.3. Icerik Analizine Iliskin Bulgular

Bu bolimde, arastirma sorular: cercevesinde katilimcilardan elde edi-
len verilerin igerik analizine dayanarak incelenmesi sonucu elde edilen bul-
gulara ve bulgularin degerlendirilmesine yer verilmektedir. Tablo 1’de olus-
turulan kategorilerin dagilimlarini gosterilmektedir.

Tablo 1: Gruplarin dagilimi

Tablolar Gruplar Frekans(n) Yiizde (%)
Hazir Tuketim 10 18,9
Thtiyac Dis1 Tiiketim 7 13,2
Bilingsiz Tiiketim 8 15,1
I Gergek fhtiyac 15 28,3
Tiiketim toplumu Bagimh Tiiketim 3 5,7
Zayif Toplum 8 15,1
Sinursiz Tiiketim 2 3,8
Toplam 53 100,0
Yaklasim Pazarlama 18 33,3
bicimi (titketim Elestirel 36 66,7
toplumu) Toplam 54 100,0
Talep Yaratma 12 22,2
Tiiketici Thtiyaci 3 5,6
Baglilik Olusturma 8 14,8
Yenilikci titketim | Hizh Tiiketim 8 14,8
Faydali Tiketim 12 22,2
Ekonomik Gelismislik 11 20,4
Toplam 54 100,0
Yaklasun b1(;1m1 Pazarlama 39 72,2
(venilikei Elestirel 15 27,8
tiiketim) Toplam 54 100,0

Elde edilen verilere gore Tablo 1’de katilimcilarin “tiikketim toplumu”
kavramina yonelik distiincelerinin kategorileri gorilmektedir. Katilimcila-
rin %28,3’tintiin (N=15) tiketim toplumunu insanlarin gergek ihtiyaclar
sonucunda ortaya ¢iktig1; %18,9'unun (N=10) hazir titketim olarak anladig:
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goriilmektedir. Tiiketim toplumu diistincesi olumlu ve olumsuz olarak de-
gerlendirildiginde katilimcilarin titkketim toplumunu “hazir tilketim, ihtiyag
dig1 tiiketim, bilingsiz titketim, bagimli tiikketim, zayif toplum ve sinirsiz ti-
ketim” kategorileri ile toplamda %71,7 oraninda olumsuz karsiladig gortl-
mektedir. Tiiketim toplumunu isletme pazarlamasi ve elestirel yaklasim aci-
sindan degerlendirme sonuclarina gore katilimcilarin %33,3 tintin (N=18)
pazarlama agisindan; %66,6’sinin (N=36) elestirel acidan degerlendirildigi
goriilmektedir. 2 kisinin goriisleri ise herhangi bir kategoriye yerlestirileme-
diginden dolay1 dahil edilmemistir.

Tablo 1’e gore katilimcilarin “yenilikci tiiketim” anlayisina yaklasimlari-
nin %22,2’sinin (N=12) talep yaratma; %22,2’sinin (N=12) faydal1 titketim;
9%20,4'tintin (N=11) ekonomik gelismislik olarak ifade ettigi gorilmektedir.
Buna gore titketim toplumu anlayisina gore yenilikgi titketimin daha olumlu
algilandig1 ve hem isletme hem de tiiketici agisindan faydaci yontintin vur-
gulandig soylenebilir. Yenilikci titketim anlayisinin iletme pazarlamasi ve
elestirel acidan gortisler degerlendirildiginde %72,2’sinin (N=39) pazarla-
ma acisindan; %27,8’inin (N=15) elestirel acidan ifade ettigi géralmektedir.
2 kisinin gortsleri ise herhangi bir kategoriye yerlestirilemediginden dolay:
dahil edilmemistir.

Kadin katilimcilarin tiketim toplumu kavrami ile %14,3’ 0 (N=2) hazir
titketim, 9%28,6’s1 (N=4) ihtiyag dis1 titkketim, %28,6’s1 (N=4) gercek ihtiyag,
%7,1'i (N=1) bagimli titketim, %21,4’t (N=3) zayif toplum; erkek katilimci-
larin %20,51 (N=8) hazir titkketim, %7,7 (N=3) ihtiyag dis1 titketim, %20,51
(N=8) bilingsiz tiiketim, %28,2’i (N=11) gergek ihtiyac, %5,1’i (N=2) bagim-
1 tiketim, %12,8’i (N=5) zayif toplum, %5,1’i (N=2) sinirsiz titketimi ifade
ettigi gorulmektedir. Kadin katilimcilarin yenilikgi titketim kavraminda ise
9%20,0’si (N=3) talep yaratma, %13,3’t1 (N=2) tiiketici ihtiyaci, %6,7’i (N=1)
baglilik olusturma, %26,7’si (N=4) hizl tiikketim, %6,7’si (N=1) faydal tii-
ketim, 9%26,7’si (N=4) ekonomik gelismislik; erkek katilimcilarin %23,1’i
(N=9) talep yaratma, %2,6’s1 (N=1) tiiketici ihtiyaci, %17,9'u (N=7) baghlik
olusturma, %10,3’tt (N=4) hizh tiketim, %28,2’si (N=11) faydal tiiketim,
%17,9'u (N=7) ekonomik gelismislik ifadelerine yer verdigi goralmektedir.
Katilimcilarin “titketim toplumu” ve “yenilikei titketim”e iliskin goriislerine
gore cinsiyetleri arasinda yapilan ki-kare testine gore cinsiyetler arasinda an-
laml bir iliski bulunamadig tespit edilmistir. (titketim toplumu=X?2=0,000;
p=0,631>0.05); (yenilikei titketim=X2=0,320; p=0,402>0.05).
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Tiiketim toplumuna yonelik goriisler ile pazarlama ve elestirel acidan
yaklasimlar arasindaki iliskiye bakildiginda bir anlamlilik goriildiigii tespit
edilmistir (Tablo 2); (X?=45,656; p=0,000<0.05). Buna gore tiiketim toplu-
munu pazarlama agisindan degerlendirenlerin elestirel acidan degerlendi-
renlere gore daha olumlu karsiladig; elestirel agidan degerlendirenlerin ise
daha olumsuz yaklasim igerisinde oldugu soylenebilmektedir.

Tablo 2: Titketim toplumu anlayisinin pazarlama ve elestirel yaklasim
bigimlerine gore dagilimi

Pazarlama Elestirel
n % n % P
Hazir Tiketim 2 %11,8 8 %22,2
ihtiyag Dis1 Tiketim 0 %0,0 7 %19,4
Tiketim Bilin(_:si.z Tiketim 0 %0,0 8 %22,2 X245 656
toplumu Gergek Ihtiyag 15 %:88,2 0 %0,0 p=0,0(;0
Bagimh Tiiketim 0 %0,0 3 %8,3
Zayif Toplum 0 %0,0 8 9%22,2
Sinirsiz Titketim 0 %0,0 2 %05,6

Yenilikci tiketime iliskin ifadeler ile pazarlama ve elestirel agidan yak-
lasimlar arasindaki iliskiye bakildiginda bir anlamlilik oldugu goriilmekte-
dir (Tablo 3); (X?=21,430; p=0,001<0.05). Buna gore yenilik¢i titketimin
katilimcilar arasinda ¢ogunlukla tiiketiciye fayda saglama odakli ve tlke
ekonomisinin gelismisligi olarak algilandig goriilmektedir.

Tablo 3: Yenilikgi titketim anlayisimin pazarlama ve elestirel yaklasim
bicimlerine gore dagilimi

Pazarlama Elestirel
n % n % P
Talep Yaratma 9 %23,1 3 %20,0
Tiiketici Thtiyaci 3 %7,7 0 %0,0
Yenilikci | Baghlik Olusturma 2 %05,1 6 %40,0 | X2=21,430
titketim | Hizh Titketim 3 %7,7 5 %33,3 | p=0,001
Faydali Tiiketim 12 %30,8 0 %0,0
Ekonomik Gelismislik | 10 %25,6 1 %6,7
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Aragtirma gergevesinde katilimcilarin “tiketim toplumu” ve “yenilikei
tiiketim”e iliskin goriisleri tablolar (Tablo:4,5) halinde gosterilmektedir. Bu
ifadeler katilimcilarin ifadelerinden olusturulmustur. Tablo 4 incelendiginde
tiiketim toplumuna yo6nelik katilimcilarin goriislerinin agirlikli olarak elesti-
rel olarak degerlendirildigi goriillmektedir. Tiiketim toplumunun isletme pa-
zarlamasi agisindan degerlendirilmesinde toplum yararina olan 6gelerin dik-
kat gektigi goruiltirken; elestirel acidan yaklasimlarda bireyin pasiflestirilme-
si ve tilke ekonomisinin gerilemesi olarak degerlendirildigi gozlenmektedir.

Tablo 4: Tiiketim Kiiltiriinim Tanimlanmasinda Kullanilan ifadeler

Pazarlama Agisindan

Elestirel A¢idan

Pazardan ve piyasadan gelen talepler dog-
rultusunda yapilir.

Toplum yararina yapilan tikketimdir.
Ureticiler i¢in toplumun titketmesi énem-
lidir.

Ihtiyac aninda titketim yapilir.

Insan ihtiyaclaria yonelik yapilir ve eko-
nomik getirisi vardir.

Ekonomiyi tetikler, dinamik bir yapidir.
Yasam standardini yiitksek tutar.

Sunulan tiiketimden fayda elde etmek
amaclanir.

Hazir olanin benimsenmesidir.

Insanlar sistemin kélesi haline gelir.

Sinirsiz titketime yoneltir.

Uretimden uzak yalnizca titkketime yonel-
tilmis toplum vardair.

Insanlara kabullendirici etkileri vardir.

Yaraticilik azalir.
Gereksiz tiitketime sevk eder.

Bagimli toplumlar ortaya ¢ikarir.

Insanlarin var olanin tiiketilmesi saglanir.

Bilingsiz titketim bireyler ve toplum icin
zararhidir.

Bilingsiz tiiketime doniisiir ve ekonomik
bunalim getirir.

Ekonomik olumsuzluklarla birlikte sosyo-
psikolojik sorunlara yol acabilir.

Toplum kendi kaynaklarimi kullanamaz,
disa bagimlidir ve verimlilik yoktur.

Tablo 5’te yenilikgi titketimin tanimlanmasinda kullanilan ifadelere ba-
kildiginda ise isletme pazarlamasi agisindan degerlendirmelerin yogunlukta
oldugu gorulmektedir. Bu acidan yeniligin toplumsal ve bireysel isteklere
gore gergeklestirilen degerler olarak goriildiigii, bireylerin aktif olarak ta-
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nimlandig ve iilke bazinda da ekonomik ve teknolojik gelismislik anlayist
tizerinde durulmaktadir. Elestirel acidan yaklasanlar ise yenilikci tiiketimi
insanlar: tilketme eylemine harekete gecirmek iizere yapildig ve “yeni” ol-
gusunun insanlara olumlu gosterilerek dayatildigina vurgu yapmaktadirlar.

Tablo 5: Yenilikci titketimin Tanimlanmasinda Kullamlan ifadeler

Pazarlama Acisindan

Pazarin ihtiyaclarinin belirlenmesine yone-
lik yapilir. Yenilikler toplumun gelismesine
yardimci olur.

Tiiketicilerin taleplerine gore sekillenir.

Thtiyaglarin giderilmesi amaciyla yapilir.
Toplumsal ve gevresel amagclarla yapilir.
Yenilik insanlar: gelistirir.

Yenilikler 6zgtinltigii ortaya gikarar.

Insanin yenilesmesi, uyum saglamasi ve cag-
daglasmasi olarak gortlir.

Ekonomik ve kiltiirel fayda saglar ve yayil-
maci politika izler.

Insan yasamini kolaylastirir.

Yenilik, yaraticihik ve girisimcilik diistince-
leri gelismistir.

Rekabet giiciinii artirir.
Insanlar i¢in ihtiyaclarin sunumudur.
Yenilikler toplumsal refahi getirir.

Insanlara farklilik saglar.

Yenilikler isletmeyi ayakta tutan 6nemli un-
surudur.

Tiiketimin performans: artirilarak yeni de-
gerler sunulur.

Insanlar tarafindan tercih edilebilirligi arti-
IIT.

Teknolojik gelismeler takip edilir.

Toplum tarafindan kabullenildiginde degerli
olur.

Elestirel Acidan

Talep edilmeyi artirmak i¢in yapilir, bagim-
lilik olusturulur.

Statii igin tiiketilir.

Talep yaratilarak tiiketiciye dikte edilir/be-
nimsetilir.

Yeniligin tilke disindan getirilmesi toplum-
lar1 geriletir.

Insan ihtiyaclarina yoénelik degil, istek ve
merak uyandiricidir.

Hizh degisimler yapilir, moda olarak sunu-
lur.

Yeniliklerle dikkat gekilmeye galisilir, yeni-
lik sorgulanmaz.

Yeniliklerin tiiketilmesi ¢cok hizlidir.
Yalnizca yeni oldugu igin tiiketilir, ihtiyac
dis1 yapalir.

Yenilikler tiiketimi artirir.
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Sonug ve Degerlendirme

Kiiresellesme, teknoloji ve iletisim aygitlarinin gelismesi isletmeler igin
rekabet ortamini hem genisletirken hem de daha fazla rakiple miicadele et-
melerine sebep olmustur. Isletmeler, rekabeti siirdiirebilmenin en énemli
faktorlerinden biri olan yenilikgilige ¢ok daha fazla énem vermeye basla-
mislardir. Bunun sebebi, giiniimiizde yeniliklerin hizla tiiketilmesi, tretil-
dikten ¢ok kisa bir siire igerisinde yenilik degerini kaybetmesidir. Dolay1-
siyla tiiketiciler de en yeni olani bulma ¢abasi iginde daha cabuk titketmeye
yonelmektedirler. Tiiketilenin yerini alacak olan yenilerinin sunulmas: ve
kisa stirede tiiketimin tekrarinin saglanmasiyla sistemin devingen yapisi
korunmaktadir. Aksi bir durum, yenilige uzak kalanlar: sistemin disina it-
mektedir. Isletmeler siirekliligini saglamak, pazar giiciinii korumak ve kit-
lelerini kaybetmemek ya da daha da artirmak igin ‘en yenilik¢i’ olma yarisi
icerisindedir.

Tam bu gidisat ve siteme yonelik karsi ¢ikislar ve elestiriler en ¢ok
Elestirel Kuram igerisinde yer bulmustur. Tiiketimin yeni tretim degerleri
gergevesinde akilcilastirilarak maddi varligin yasamin ciddi bir bélimiuini
kapladig1 kaginilmaz bir gercektir. Bu gergekle tiketicilere goriiniirde gecerli
konumlar olusturulmaktadir. Bu gercevede, daha iyi bir hayat, daha mutlu
giinler, daha giizel bir yiiz sunulmaktadir. Fakat tireticinin vaat ettikleri her
seferinde bir 6éncekinden daha tistiin niteliklere sahip bir bagka yenilikle
yikilmaktadir. Dolayisiyla hicbiri aslinda tiiketici i¢in bir farklilik yaratmaya
yetmemektedir. Yalnizca bir sonraki yenilige kadar tiiketiciyi oyalayan daha
uist 6zelliklere sahip yeni vaatlerde bulunmaktadir. Tiketiciler bu vaatlere
bagli olarak hem titketme kararina anlamlar ytikleyerek hem tirinden maddi
anlamda fayda beklemekte hem de sosyal bir kimlik edinmek amaciyla vaat
edilenleri benimsemek zorunda kalmaktadir. Diger bir deyisle soyut deger-
ler sunulan seyler kadar deger kazanmakta zamanla insanin i¢ini bosaltmak-
tadir.

Gunumiizde titketim nesneleri tarafindan kusatilan insanlar1 Baudril-
lard (2012) tiiketimin saplanti haline getirildigini, nesnelerin hizla tiiketi-
lerek yerine yenilerinin gegmesini ve kisa 6miirlii nesnelerin almasini vur-
gulamaktadir. Ona gore nesneler biitiin ¢ekiciligiyle sunulmaktadir. Bu da
tiketimi bir savurganliga doniistiirmektedir. Bu savurganligin temelinde
nesnelerin yarar saglamasindan ziyade tiiketicide olusturdugu sahip olma
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duygusu yatmaktadir. Kapitalizm ¢aginin kaginilmazhig: icinde isletmeler
yenilikeiligi kendi gikarlar: igin olumlu bir olgu olarak vurgularken elestirel
kuram da insanlarin mekanik birer birey haline getirildigi icin bu sistemi
sorgulamaktadir.

Calisma kapsaminda yapilan arastirma sonuclar1 degerlendirildiginde,
arastirmaya katilanlarin ¢ogunlugunun titketim toplumunu sitemin insani
aldatan bir yonlendirmesi oldugu yoniinde elestirdigi gorilmektedir. Kati-
limcilarin yenilikgi titketim anlayisina iliskin gorislerinde ise yeniligin top-
lum yararina yonelik faydaci yanina vurgu yapilmaktadir. Oysa ki, sistem
varligini siirdiirebilmek icin tiiketicisine farkli ve yeni olan1 sunmak zorun-
dadir. Fakat “yeni” kavraminin birey tizerindeki olumlu anlam insas1 ben-
zer Ozellikteki nesnelerin farkli algilanmasina neden olabilmektedir. Bu ne-
denle bireyler tiitketim toplumunu olumsuz yorumlarken, yenilikg¢i tikketimi
olumlu bakis agisiyla degerlendirebilmektedirler. Yeni olan her sey faydal
ya da gerekli olarak algilanabilmektedir. Bu durum ise yenilikci tiiketime
olan ilgi artarken bunun yeterince bilingli gergeklesmedigini gostermekte,
baska bir deyisle 21. Yiizyil bireyini yansitan tiiketim toplumu profilinin
bilingsiz tiiketim ile ortiiserek, ‘birey’ in yerini ‘tiiketici’ ye nasil biraktigini
da ortaya koymaktadair.
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Ozet

Son yillarda inovasyon kavraminin bagka alanlarda oldugu gibi ik-
tisat ve isletme yazinlarinda da 6nem kazanmaya basladig goriilmek-
tedir. Bununla beraber, inovasyon kavrami sadece teknik ve iktisadi di-
siplinler acisindan degerlendirilmemelidir. Isletme disiplini acisindan
yapilan inovasyon galismalarinda inovatif is davranisinin énemli bir
faktor olarak ele alindig gortilmektedir. Bu arastirmanin temel amaci,
inovatif davranisin belirleyicilerinin ne oldugu ve aralarindaki temel
iliskinin ortaya konulmasidir. Bu kapsamda inovatif is davranigina ih-
tiyac duyuldugu diisiiniilen ve Izmir Kalkinma Ajans tarafindan énce-
likli sektorler olarak belirlenen bes sektoérde yer alan firma galisanlar:
tizerinde yapilan alan galismas: sonucunda birey bazli degiskenlerin
inovatif is davranisim daha fazla olusturdugu belirlenmistir. Kiginin ig-
sel ilgisi, yenilikgilikten beklenen performans ciktilari, yenilik¢ilikten

bekledigi olumlu imaj, fikir tiretmesi ve farkindalik ¢alisanlar: inovatif

davranmaya yonlendirdigi belirlenmistir.

Abstract

In recent years it is seen that innovation concept is gaining more
importance in economics and business literature as in specific fields.
Nonetheless innovation concept should not be considered only from of
technical and economics view. It is seen that innovative work behaviour
is taken as an important factor for innovation in business studies.
Research conducted on data collected from employees in five main
industries which are defined as the prior industries by Izmir Regional
Development Agency is tested where innovative work behaviour is more
likely to be formed by individual-based variables. Intrinsic interest of
individuals, expected performance outcomes from novelly, generating
ideas and identifying opportunities are found to direct employees to act
innovative.

1. INOVASYON VE INOVATIF iS DAVRANISI

Inovasyon kavrami “yeni bir sey yapmak” anlamina gelen Latince inno-
vare kelimesinden tiiremistir (Ahmad, 2009: 8). Inovasyon siirecini ve eko-
nomik kalkinmaya etkisini ilk kez fark eden kisi olan Schumpeter (1934:
65) inovasyonu yeni iirtinler, hizmetler, is siirecleri veya pazarlarla ilgili
yeni alternatifler yaratma ve uygulama olarak tanimlamistir. Bununla bir-
likte zaman icerisinde inovasyon birgok farkli sekilde tanimlanmis, ancak
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“yenilik” kavrami her zaman inovasyonun en temel parcasi olarak ortaya
konulmustur. Yenilik, insanlar tarafindan yapilirken yeni olarak algilanan
veya orglite farkli gelen her seyi igerebilir (De Jong, 2007: 15-16). King ve
Anderson (2002: 2-3) ise inovasyonu, ortaya atan kisiler icin yeni olsa da
asil olarak ortaya koyuldugu sosyal diizene yeni gelen olarak tanimlamislar
ve inovasyonun o&zellikleri olarak yenilik icin yeterli bir kosul olmasa da
gerekli olan bir fikre dayali olan, bir fayda saglamayi1 amaclayan, tesadiifi
olarak degil bilingli olarak yapilan, rutin bir degisimi icermeyen ve toplumu
etkileyen siirecler olarak belirtmislerdir. Inovasyonun tiirlerinin varlig: ya-
zinda gorilmektedir. De Jong ve Vermeulen (2005 aktaran De Jong, 2007: 16)
inovasyonu nesne temelli ve 6zne temelli inovasyon olarak ikiye ayirmak-
tadirlar. Nesne-temelli inovasyon yeni iiriinler, hizmetler, stirecler radikal
veya kesikli degisimler ile yeni teknoloji transferini igerirken, 6zne-temelli
inovasyon ise inovasyonu yapan aktorler tizerine odaklanarak bu aktérlerin
nasil daha fazla inovatif, etkin ve etkili olabilecegini arastirmaktir. Bu calis-
manin konusu olan inovatif is davranisi her ne kadar 6zne temelli inovasyon
ile 6zdestirilebilecek olsa da nesne temelli inovasyonun da inovatif is davra-
nis1 uzerinde etkileri mevcuttur.

1.1. Inovatif is Davranis1 Kavrami

Inovatif is davranisi Janssen (2000: 288) tarafindan bir is rolii, grup veya
orgiit icinde fayda saglamak igin bilingli olarak yeni fikirlerin yaratilmasi,
tanitim1 ve uygulamasi olarak tanimlanmistir. West (2002: 357) ise yarati-
ciligin inovatif is davranisinin en temel unsuru oldugunu; inovasyon sii-
recinde problem ve performans sapmalarinin fark edilerek, bu ihtiyaclarin
giderilmesi icin yeni fikirlerin gelistirilmesi ile basladigini belirtmektedir.
Inovatif davranis, ayrica “calisanlarin inovasyon siirecine katki saglayabil-
dikleri” genis davranis kaliplari icermektedir (De Jong ve Hartog, 2007: 43).
Bu davranislarin ortaya konmasindaki nedenlerden biri is diinyasinda artan
rekabet nedeniyle orgiitlerin basarili olmak ve varliklarini devam ettirmek
icin inovatif olmaya calismalaridir (Ahmad, 2009: 10).

1.2. inovatif Is Davramisim Etkileyen Faktérler

Inovatif is davranisim etkileyen faktorler bireysel, grup ve érgiitsel ol-
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mak tizere ti¢ farkli diizeyde ortaya gikmaktadir. Cevre ise bir dis etki olarak
bireysel inovasyonu etkileyebilmektedir. De Jong (2007; 29-30) karmasay1
tolere edebilme, 6zyeterlilik, disa doniikliik gibi kisilik 6zelliklerinin, alana
0zgli bilgi ve problem ¢ozme tarzi 6rneklerini verdigi bilissel kabiliyetlerin,
gorev karmasikligl, is memnuniyetsizligi gibi is 6zelliklerinin bireysel di-
zeyde calisanlarin inovatif davranislarini etkileyen faktorler olarak tanim-
lamistir. Liderlik ve grup ozellikleri faktorleri ise grup diizeyinde inovatif
davranisi etkileyen faktorlerdir. Inovatif davranisi etkileyen faktorler icinde
orgiit, sahip oldugu kaynaklar, 6dl sistemi, kurallar gibi degiskenlerle 6n
plana ¢gikmaktadir.

De Jong ve Hartog (2007) orgiitlerin, ¢alisanlarinin inovasyon yapma
yeteneklerine yatirim yaptiklar takdirde, ¢alisanlarin daha inovatif olabi-
leceklerine inanmaktadir. Nitekim orgiitler insan kaynaklarinin egitim ve
gelisimlerine destek vermeli, onlarin bilgi ve yeteneklerini genisletmeye
odaklanarak yeni fikirler ortaya koymalarini tesvik etmelidir (Ahmad, 2009:
11).

Yazin irdelediginde katilimci liderlik ile inovatif davranis arasinda
olumlu iliski tespit eden calismalara rastlanmaktadir. Ornegin Krause (2004:
79) Alman isletmelerinde 399 orta kademe yonetici tizerine gergeklestirdigi
calismasinda bagimsizlik ve otonominin inovatif davranisin gesitli tiirlerini
ortaya cikardigini tespit etmistir. Bagimsizlik ve otonomi, yaratici ve inovatif
davraniglarin sergilenmesinde elverisli bir ortam saglamaktadir (Hackman
ve Oldham, 1980). Irlanda’da iiretim isletmeleri {izerine gerceklestirilen
bir bagka ¢alismada da, ise yonelik otonomi ve ticretin inovatif is davrani-
s1 lizerinde dogrudan etkisi oldugu ortaya konulmustur (Ramamoorthy vd.,
2005: 142). Isin anlamlihginda énemli yer sahibi olan otonominin yaninda
isin sahiplenilme diizeyi de etkili olmaktadir. Dorenbosch vd. (2005: 139)
Hollanda’da yerel yonetimde yonetici olmayan 450 calisan tizerinde yaptik-
lar1 arastirmada sahiplenme diizeyi arttikga fikirlerin gelistirilmesi ve uygu-
lanmasi egilimini arttirdig: tespit edilmistir.

Varma ve Stroh (2001), Byrne tarafindan 1971 yilinda gelistirilen “Ben-
zerlik-Cekim Yaklagimi” cercevesinde bireylerin kendilerine benzeyenler-
den etkilenme egilimlerinin oldugunu ifade etmektedir. Tsui ve O’Reilly’in
(1989) calismasi da benzer bir duruma isaret etmekte, ast-list arasindaki de-
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mografik benzerliklerin az olmasi halinde tstiin degerlendirmesinin daha
diisiik olacagimi belirtmektedir. Diger taraftan Varma ve Stroh (2001) tarafin-
dan gergeklestirilen calismada ise ayni cinsiyete sahip olan ast st ikilileri-
nin daha olumlu inovatif performans sergiledikleri tespit edilmistir (Reuvers
vd., 2008: 233).

1.3. Inovatif is Davranis Siireci ve Asamalar:

Inovatif is davramis calismalar1 genellikle, inovasyon siirecinin farkli
adimlarini iceren boyutlar tizerine odaklanmaktadir. Kanter'e (1988) gore
inovatif is davranis: fikir tiretme, koalisyon kurma ve uygulama adimlarin-
dan olusan 1i¢ basamakli bir siire¢ olarak ortaya konmustur. Janssen’in galis-
malarinda (Janssen vd., 2004:133; Janssen, 2000:288) ise inovatif is davrani-
s1 daha da gelistirilerek dort asamali bir stire¢ olarak ele alinmistir. Bunlar
problem tanimlama, fikir tiretme, fikir tanmitma/sunma, fikir gergeklestirme
olarak siralanmaktadir (Dorenbosch vd., 2005:130). De Jong (2007:8) ile De
Jong ve Hartog (2010: 24)’un calismalarinda da buna benzer bir sekilde dort
basamak olusturulmustur. Bu asamalar fikir/firsat kesfetme, fikir iiretme,
fikir savunma ve fikir uygulama olarak siralanmaktadir.

Inovatif is davramisinda ilk asama “firsat kesfetme” olarak tanimlan-
mustir. Hem yaraticilik calismalar: hem de girisimcilik yazininda firsatlarin
kesfedilmesi “fikir iiretme” asamasina 6n hazirlik olarak degerlendirilmis-
tir (West, 2002:357). Inovasyon siirecinin baslangici bir firsatin ya da fikrin
kesfedilmesi veya bir problemin ortaya ¢ikmasi ile baslamaktadir. Drucker’a
(1985) gore sozii edilen firsatlarin yedi temel kaynagi: beklenmeyen basari,
basarisizlik ve olaylar; beklenen ve gergeklesen arasindaki farklar; belirlenen
problemler veya basarisizliklara tepki vermek icin ihtiya¢ duyulan stiregler,
pazar ve endiistri yapilarindaki degisimler, isgiicli niteligi gibi demografi-
lerdeki degisimler; algisal degisimler ve yeni bilgi olarak tanimlanmaktadir.

Fikir tiretme agsamasi yeni tirtinler, hizmetler ve siirecler gelistirme, yeni
pazarlara girme, mevcut is siireglerini iyilestirme ve belirlenen problemlere
¢oztimler tiretmeyi kapsamaktadir (De Jong, 2007: 26; Van de Ven, 1986:592;
Paulus, 2002: 396; Nijstad ve De Dreu, 2002: 404).

Fikir savunma, fikri gerceklestirmek igin destek bulma, koalisyonlar
olusturma, heyecan duyma, yeniligin basar ile sonuglanacagina giivenme,
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1srarct olma ve dogru insanlar1 inovasyona dahil etme davraniglarinm icer-
mektedir (De Jong, 2007: 27; De Jong ve Hartog, 2010: 25).

Son olarak, fikirlerin uygulamaya gecirilmesi gerekmektedir. Bunun
igin kayda deger caba ve sonuc odakli bir tutuma ihtiya¢ duyulmaktadir.
Inovatif is davranisinin asamalar1 sonucunda inovatif is sonuclar ortaya cik-
maktadir.

1.4. inovatif is Davramisinin Belirleyicileri

Yazinda bireylerin inovatif davranislarini belirleyen degiskenler orta-
ya konulmustur. Bunlardan bazilari, igsel ilgi (Yuan ve Woodman, 2010),
teknik etkinlik beklentisi (Yuan ve Woodman, 2010), sosyal grup baglami
(Munton ve West, 1995), resmi is rolii (Kanter, 1988), sosyal iin (Leary ve
Kowalski, 1990), orgiitsel iklim (Scott ve Bruce, 1994), paydaslarla etkilesim
diizeyleri (Getz ve Robinson, 2003), liderlik (De Jong, 2004) olarak yazinda
gecmektedir. Bu arastirmalarda daha gok psikolojik siireglerin farkli bireyle-
rin ve baglamsal degiskenlerin inovatif davranisi nasil etkiledigi ortaya ko-
nulmaktadir.

Her ne kadar inovatif is davranisinin belirleyicisi olarak tanimlanan
farkli degiskenler var olsa da yaraticilik inovatif davranisin en temel unsur-
larindan biri olmasi nedeniyle galisanin inovatif davranisini aciklayabilecek
onemli bir unsurdur. Bu kapsamda bireyin yaraticilig1 tizerinde pozitif etkisi
olan igsel ilgi inovatif is davaranigini etkileyen 6nemli degiskenlerden biri-
sidir. (Amabile, 1996; Woodman vd., 1993; Yuan ve Woodman, 2010: 323).

Calisanlar sergiledikleri inovatif is davraniglarinin, is rolleri veya is bi-
rimleri i¢in performans artis1 saglayacagina inandiklar1 zaman yiiksek di-
zeyde performans gostermektedir (Yuan ve Woodman, 2010: 325). Bu bakis
acisi inovasyon yazininda teknik etkinlik beklentisine inovatif is davranisin-
da bir baska onciil olarak rastlanmaktadar.

Kisilerin davranislarinin énemli belirleyicileri diger kisilerin potansiyel
algilar ve izlenimleridir. Boylece o kisiye karsi olan tepkileri olusturmak-
ta ve kisinin amaclarina ulasmak i¢in baskalarindan almasi gereken sosyal
destek ve kaynaklarin miktarini etkilemektedir (Leary ve Kowalski, 1990: 35-
36). Birlikte calisilan kisilerin algilarimi etkileyerek fayda saglama disiin-
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cesi, sosyal grup baglaminda inovatif is davranisimi tetiklemektedir. Sutton
ve Hargadon'un (1996) arastirmasinda kisilerin fayda saglamak icin yoneti-
cileri etkilemeye calistiklar1 bunun i¢in de beyin firtinas1 bulugmalarini bu
amag icin kullandiklar1 ortaya konulmustur.

Calisanlarin inovatif is davranisini etkileyen baglamsal faktorlerden bir
digeri de orgiitteki resmi is roliidiir. Kisinin isyerindeki pozisyonunun ge-
rekliliklerinin inovasyonu harekete gegiren ilk giidii oldugu ortaya konul-
mustur (Kanter 1988). Inovatif olmay1 yaptiklar isin bir parcasi olarak al-
gilayan galisanlar digerlerine gore daha fazla diizeyde inovatif fikir tretme,
benimseme ve uygulamanin yaptiklar: ise katk: saglayacagini diisiinmekte-
dirler (Yuan ve Woodman, 2010: 328). Ancak isin rutin ve g¢alisanin takdir
yetkisinin az oldugu durumlarda, inovatif is davrams egiliminin azaldig:
goriilmektedir (Scott ve Bruce, 1994: 588).

Bireyin galistig1 orgiit, yoneticisi ve resmi is roliintin yani sira orgiit-
teki informal sosyal “tin”ti de ondan beklenen inovatif davranisin imajini
ve performans diizeyini etkilemektedir (Leary ve Kowalski, 1990). Diger bir
deyisle insanlar kendilerini diger kisiler tarafindan algilanan imajlar ile tu-
tarli olacak sekilde tanitmaktadirlar (Schlenker, 1980). Sosyo-politik agidan
degerlendirildiginde, inovatif olarak nitelendirilen bir ¢alisanin inovatif bir
davranis sergilediginin diisiiniilmesi olagan ve beklenen bir durumdur. Bu
galisan imajinin bozulma riskini azaltir ve davranisini mesrulastirir. Bu an-
lamda inovatif olduklarina dair “in”e sahip olan galisanlarin inovasyonu
bir deger olarak igsellestirmeleri ve inovasyonun yaptklar1 ise katki sagla-
yacagina inanmalarimi saglamaktadir. Inovatif iin bir insanin benligini de
sekillendirmektedir.

Orgiitsel iklim davranislarin olasi ciktilarina iliskin beklentilere isaret
eden 6nemli bir belirleyici degiskendir (James vd., 1977: 230). Inovasyona
yonelik orgiitsel destek; inovasyona yonelik iklim veya kaltirtin yerlestiril-
mesinde (Amabile, 1988; Kanter, 1988; Scott ve Bruce, 1994), orgiitte inova-
tif is davranisiyla ilgili degerleri ve normlar: olusturmaktadir.

Bir orgiitte galisanlarin paydaslarla etkilesim diizeyleri de inovatif is
davranisimi etkileyen bir diger onemli degiskendir. Birgok isletme miisterile-
ri ve diger paydaslar ile pazarlik siirecleri, tedarikei iliskileri gibi baglanti-
lar kurmaktadir. Calisanlarin; isbirligi yapilan isletmeler, tedarikgiler, miis-
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teriler ve rakiplerle baglantida olmas: orgiitlerin basarisinda temel rol oy-
namaktadir (Getz ve Robinson, 2003: 135). Bu kapsamda dissal baglantilar
daha fazla olan galisanlarin inovatif olma sanslar1 daha yiiksek olmaktadir.

Inovatif is davranisim etkileyebilecek liderlik davranislar1 da belirlen-
mistir. Bu davranislar inovatif rol-modelleme, vizyon sunma, inovasyona
iliskin destek, fark etme, 6diillendirme, kaynak yaratma ve gorev tahsisidir
(De Jong, 2004: 9-12).

Yukarida tanimlanan inovatif is davranisini belirleyen degiskenler 6r-
giitlerde galisanlarin inovatif davranis gostermelerinde hangi degiskenlerin
rol oynadigini ortaya koymaktadir. Bu anlamda tilkemizde galisanlarin ino-
vatif is davranisini nasil algiladiklarinin belirlenmesinin 6nemli oldugu di-
stincesiyle, Izmir ilinde inovasyon egiliminin yiiksek olmasi beklenen IZKA
(Izmir Kalkinma Ajansi) tarafindan tanimlanmis bes gelisim sektériinden
olusturulan érneklemde arastirma sorusu test edilmistir.

2. ARASTIRMA METODOLOJiSI
2.1. Arastirmanin Amaci ve Kapsami

Bu calisma kapsaminda inovatif is davranislarinin hangi faktorler ola-
rak is hayatinda goriildigii ortaya konulmustur. Yazinda tanimlanmis olan
inovatif is davranisina iliskin degiskenler ile arastirma ekibi tarafindan ger-
ceklestirilen odak grup calismalarinda ortaya ¢ikarilan degiskenler arastir-
manin alan calismasinda test edilmistir.

Bu amagla arastirma, inovatif is davranisini yiitksek miktarda gosterdi-
gi diisiiniilen, Izmir Kalkinma Ajansi tarafindan bes éncelikli sektér olarak
tanimlanmis tarim, lojistik, turizm, ileri teknoloji ve yenilenebilir enerji
sektorlerinde yer alan 56 firmada calisan toplam 208 kisilik bir érneklem
tizerinde faktor analizi ve korelasyon analizi yoluyla test edilmistir. Veri
toplanan firmalarin dagilimina bakildiginda arastirmaya katilan firmalarin
9%32’si 1-9 kisi, %20’si 10-49 kisi, %21’i 50-249 kisi ve %27’sini 250 ve sti
sayida calisani olan sirketler olusturmaktadir. Orneklemi olusturan calisan-
larin 6zelliklerine bakildiginda %42,79u yonetici, %36,06’s1 profesyonel
meslek mensubu, %11,06’s1 eleman, %5,77’si uzman, %2,40"1 teknisyen-
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ler, teknikerler ve yardimci profesyonel meslek mensubu, %1,44’( sorum-
lu ve %0,48’1 list diizey yoneticiden olusmaktadir. Meslek kidem siirelerine
bakildiginda ise dagilimin %13,5’ini 2 yil ve daha az siiredir calisanlarin,
%719 unu 3-5 yil calisanlarin, %22’sini 6-8 yil galisanlarin, %9,5’ini 9-11 yil
calisanlarin, %7,5’ini 12-14 yil calisanlarin, %7’isini 15-17 yil calisanlarin,
%9’unu 18-20 y1l galisanlarin, %12,5’ini ise 21 ve istii y1l calisanlarin olus-
turdugu gortulmektedir.

2.2. Arastirma Yontemi

Arastirmada veri toplama yontemi olarak, birincil kaynaktan veri top-
lama yontemlerinden anket tekniginden yararlanilmistir. Anket sorularinin
olusturulmas: asamasinda 6ncelikle ilgili yazin taranmistir. Uluslararas1 ve
ulusal yazinda yer alan calismalarda kullanilan degiskenler ve odak grup ca-
lismalarindan elde edilen degiskenlere dayandirilarak inovatif is davranisini
ortaya koyan bir olcek gelistirilmis, 6lcegin on testleri gerceklestirildikten
sonra yapilandirilmis sorular ile birlikte olusturulan anket ile test edilmesi
saglanmistir.

Olgegin hazirlanmasinda yukarida belirtilen bes éncelikli sektérde bu-
lunan 14 firmadan 21 temsilci ile odak grup galismalar1 yapilmistir. Ger-
ceklestirilen odak grup galismalar: sonucunda elde edilen veriler ile birlik-
te ifadelerin dogru kullanimi ve anlasilabilirliginin arttirilmasina yonelik
olarak anket formunda ele alinan sorular yeniden diizenlenmistir. Hazir-
lanan anket formlar firmalarda gorev yapan 88 cgalisan tizerinde 6n teste
tabi tutulmustur. Bu 6n test sonucunda gerekli diizeltmelerin yapilmasiyla
anket formlarinin son sekli elde edilmistir. On test asamasinda gerceklesti-
rilen faktor analizi sonucunda 24 ana boyut altinda toplam 106 degiskenin
kullanilabilir oldugu belirlenmistir. Olcek giivenilirlik orani 0,960 olarak
bulunmustur. Nunnaly (1978) cronbach alfa katsayis1 i¢in 0,7 ve tizerini gii-
venilir bulmustur. Bu oran 6lgegin ¢ok yiiksek seviyede giivenilir oldugunu
gostermektedir.

On test asamasindan sonra revize edilen soru formu belirtilen bes sek-
tordeki 56 firmadan toplam 208 katilimc {izerinde test edilmistir. Olgekte
kullanilan verilerin giivenilirlik testi sonucu crombach alfa katsayis1 0,976
olarak bulunmustur.
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2.3. Bulgular

Arastirmamn ¢ 6nemli ¢iktis1 bulunmaktadir. Bunlardan birincisi ino-
vatif is davranisi boyutlarinin tanimlanmasi, boyutlar arasindaki iliskinin
belirlenmesi ve sonuncusu inovatif davranisi olusumunda hangi boyutlarin
daha fazla gosterildigidir. Bu kapsamda oncelikle faktor analizi yoluyla ino-
vatif is davranisinin boyutlar1 tanimlanmastir.

Calismada gelistirilen 6lgek toplanan veriler 1s181nda faktor analizi yo-
luyla test edilmistir. Analiz sonucunda inovatif is davranisini olusturan 24
ana boyutta toplam 99 alt boyut belirlenmistir. Bu kapsamda elde edilen ana
boyutlar ve bu boyutlar1 olusturan alt boyutlar asagida verilmistir.

Tablo 1. Faktor Agirliklar: Tablosu

F1: inovatif Rol Modelleme gg}(rtl?grl
Astin fikrini alma 0,758
Isi farkl1 sekillerde yapmak 0,829
Yeni siirec, teknik ve araclar ortaya koymak 0,919
Yeni fikirler konusunda galisanlar1 ikna etmesi 0,889
Yenilikci olmak 0,917
Firsatlar aramak 0,906
Uriin, hizmet ve prosediirlere yonelik yenilikler sunmak 0,932
F2: inovatif Vizyon

Inovatif temelli vizyon 0,950
Yenilige iliskin heyecan 0,954
Inovasyonun énemine vurgu 0,956
F3: inovasyona Yonelik Destek

Fikirlere ciddi derecede ilgi 0,931
Yaratic1 distinceye coskulu yanit 0,936
Gelistirme ve iyilestirmeyi destekleme 0,911
Yanlis yapilsa da giivenilme 0,813
F4: Inovatif Davramsi Farketme

Inovatif davranisin takdir edilmesi 0,945
Inovasyona yonelik katkilarin farkindaligi 0,962
Inovatif davranislara inanc 0,972
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F5: Inovatif Davrams1 Odiillendirme

Inovasyona yénelik katkilarin édiillendirilmesi 0,955
Odillerin belirlenmesinde inovatif cabanin dikkate alinmasi 0,960
Inovatif davranisin sonuclarinin iicrete yansitilmasi 0,906
F6: Kaynak Yaratma

Yeni fikirler i¢in zaman yaratma 0,931
Inovasyona yonelik gerekli araclari saglamak 0,940
Inovatif cabalara yonelik kaynak harcamaya isteklilik 0,918
F7: Gorev Tahsisi

Miicadele gerektiren gorevler tahsis etmek 0,860
Ilging isler vermek 0,818
Genis kapsaml gorevler vermek 0,913
F8: Yenilik i¢in Algilanan Orgiitsel Destek

Yukaridan gelen emirlerin takip edilmesi 0,534
Aykir olanlarin zorlukla karsilasmas: 0,679
Esnek ve degisime adapte olan isyeri -0,689
Uyum saglamada digerleri gibi diistinebilmek 0,785
Degisime kars1 tepkinin varlig 0,540
Baskalarinin fikirleri sayesinde puan kazanan yoneticiler 0,709
Bilinen yoldan sapmama egilimi 0,779
Isyerinin statiikoyla ilgilenmesi 0,837
F9: isin icerigi Bakimindan Yenilikcilik

Gorevde yeni teknoloji ve tekniklerin aragtirilmasi 0,743
Isin parcasinin yeni fikirlerin gelistirilmesi 0,846
Is yapmada yenilikci olmaya ihtiyac duymak -0,588
Isin problemlere yeni bakis acilar gelistirmeyi gerektirmesi 0,797
Yeni fikirlerin 6nerilmesinin is sorumluluklarinin bir parcas1 olmak 0,819
F10: igsel ilgi

Karmasik problemlere iligkin ¢oziimler bulmay: sevmek 0,792
Uriinler igin yeni fikirlerle ortaya cikarmayi sevmek 0,794
Analitik diisiinme ile ilgilenmeyi sevmek 0,801
Is gorevleri icin yeni prosediirler yaratmay: sevmek 0,679
Mevcut strecleri ve tirtinleri gelistirmeyi sevmek 0,782
F11: Yenilik¢i Olarak itibar

Yeni fikirlere ihtiya¢ duyuldugunda basvurulmak 0,929
Yenilik fikirlere katki yapmasim istemek 0,929
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F12: Yenilik¢iligin Beklenen Performans Ciktilar:

Yenilikci olmakla performansin artacag: diistincesi 0,876
Yaratic fikirler gelistirdiginde isi daha iyi yapmak 0,904
Amaglara ulasmak igin yeni yollar tiretmenin calisilan birim 0861
performansini arttirmasi ’
F13: Yenilikciligin Beklenen Olumlu imaj Etkisi

Inovatif olmanin orgiit igindeki imaji artirmasi 0,910
Yeni teknolojiler ve teknikleri arastirmanin daha iyi goriinmeyi saglamasi 0,914
Yeni fikirlerin uygulanmasina katilimin orgiit icindeki imaji gelistirmesi 0,906
Yeni fikir 6nermenin iistiin degerlendirmesini olumlu yonde arttirmasi 0,827
F14: Yenilikciligin Beklenen Olumsuz imaj Etkisi

Yeni yontemler denemenin is arkadaslarinda kétii diisiinceye sebep olmasi 0,881
Yeni yontemlerle ortaya ¢ikmanin deli oldugunu disiindiirmesi 0,824
Isleyen siirecleri degistirmeye calismanin kétii diisiinceye sebep olmasi 0,852
F15: inovatif iklim

Calisanlarin birbirleri tarafindan anlasildiklarini hissetmesi 0,863
Calisanlarin birbirleri tarafindan kabul edildiklerini hissetmesi. 0,757
Calisanlar birbirlerine karsi rahat hissetmesi 0,836
Azinlig: temsil etse dahi herkesin fikrinin dinlenmesi 0,819
Caliganlarin farklilasan goriisleri kabul etmesi 0,864
Dabha iyi bir is ortaya ¢ikarabilmek icin birbirine faydali fikirler sunmak 0,879
Bir gorevi yerine getirme siirecinde dogru yolda olup olmadiklarini 0.901
degerlendirme ’

En iyi olas1 sonuca ulasmak icin birbirinin fikirlerinden yararlanmak 0,904
Calisanlarin sorunlara iliskin siirekli bakis acilar1 aramasi 0,913
Cahsa.nlarln yeni fikirler tiretmek ve hayata gegirmek icin birlikte hareket 0873
etmesi. )
Ga}lsanlarln yeni fikirleri hayata gegirmek icin birbirlerine kaynak 0.852
saglamasi ve paylagmasi ’
Ca_hsanlarm yeni fikirler ve bu fikirlerin hayata gegirilmesine destek 0.812
saglamasi ’
Calisanlarin birliktelik tutumu 0,811
Bir isi yapma yontemi tizerinde tartismak 0,778
Takimin etkili bir sekilde calisip ¢calismadigini tartismak 0,803
Gecmis faaliyetlerimizden neler 6grendigimiz tizerinde calismak 0,770
F16: Dissal is Baglantilar

Dis miisterileri ziyaret etmek 0,799
Olasil miisterilerle baglantida kalmak 0,792
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Konferanslari, ticari fuarlar: ve sergileri ziyaret etmek 0,761
Pazarda faaliyet gosteren diger firmalardaki kisilerle iletisim kurmak 0,849
Universite ve diger benzer bilgi tireten kuruluslardaki kisilerle baglantida 0.731
kalmak ’
Miisterilere satis sonras1 hizmet saglamak 0,774
Rakiplerin davraniglarin izlemek 0,749
Tedarikei ve taseronlarla iletisim saglamak 0,653
F17: Inovatif Cikti

Uriin ya da hizmetleri gelistirmeye yonelik ¢nerilerde bulunmak 0,852
Mevcut is uygulamalarim gelistirmeye yonelik énerilerde bulunmak. 0,862
Yeni bilgi edinmeye yonelik onerilerde bulunmak. 0,913
Yeni tirtin ya da hizmetleri gelistirmeye yonelik aktif olarak katkida 0.869
bulunmak. ’
Yeni musteri kazanmaya yonelik aktif katkida bulunmak. 0,734
Orgiitii degistirmeye yonelik aktif katkida bulunmak. 0,641
F18: Fikir Uretme

Yeni teknolojiler, stirecler, teknikler ve/veya tiriin fikirlerine yonelik 0.926
aragtirma yapilmasi ’
Yaratic fikirler tiretilmesi 0,938
Sorunlara iliskin orijinal ¢6ztim 6nerileri tiretilmesi 0,915
Gorevleri yerine getirmeye yonelik yeni yaklasimlar gelistirilmesi 0,925
F19: Fikirlerin Desteklenmesi

Yeni fil-(irlerin hayata gegirilme§ine yénelik onay ve kabul 0921
mekanizmalarinin hayata gegirilmesi ’
Yeni fikirlgrin hayata gecirilmesine yonelik desteklerin harekete 0.961
gecirilmesi )
Yeni fikirleri'n'hayata gecirilebilmesi icin 6nemli orgiitsel aktorlerin 0.922
harekete gecirilmesi ’
F20: Farkindalik

Calisanlarin kendi isleri disindaki konulara ilgi géstermesi 0,911
Islerin nasil daha iyiye gidecegine iliskin kafa yorulmasi 0,911

* Faktor 21,22,23,24 tek degiskenden olustugundan yeniden adlandirilmamistir. Bu fak-
torler yaratica fikirlerin aktarimi, 6nciiliik etme, fikirlerin uygulanmas, fikirlerin gercek-

lestirilmesidir.

Faktor agirliklarina bakildiginda inovatif rol modelleme, inovatif vizyon,
inovasyona yonelik destek, inovatif davranis1 farketme, inovatif davranisin

odillendirilmesi, kaynak yaratma, yenilik¢i olarak itibar, yenilikciligin bek-
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lenen olumlu imaj etkisi, fikir Giretme, fikirlerin desteklenmesi ve farkindalik
faktorlerinin ilgili degiskenlerce yiiksek oranda aciklandigi goriilmektedir.

Faktor analizi sonucunda olusan KMO degerleri tablosuna bakildiginda
ise veri kimesinin faktérlenmesinde inovatif rol modelleme ve inovatif ikli-
me iliskin verilerin mitkemmel diizeyde uygun oldugu belirlenmistir. KMO
degeri 0,5’e esit veya daha yiiksek olmas1 gerektiginden (Leech vd., 2005)
tium veri kitmelerinde faktérlenmeye uygunluk bulunmakta ve veri kiime-
lerinden yanlizca yenilikci olarak itibar ve farkindalik faktorleri alt sinirda
olugsmustur. Genel itibariyle tiim verilerde KMO degeri 0,5 ve iistiinde olus-
tugundan faktorlenmeye uygundur.

Tablo 2. Faktor Analizi KMO Degerler Tablosu

oﬁzi(g;z?ﬁi;e Ki-l_(ar.e Ser. Sig.
Yeterliligi Olcegi degeri | Der.
F1: Inovatif Rol Modelleme 0,916 1343,379| 21 | 0,000
F2: Inovatif Vizyon 0,776 547,297 3 0,000
F3:Inovasyona Yoénelik Destek 0,845 588,009 | 6 | 0,000
F4:Inovatif Davranigi Farketme 0,758 613,454 3 0,000
F5: Inovatif Davranis1 Odiillendirme 0,733 515,661 3 0,000
F6: Kaynak Yaratma 0,758 416,245 | 3 | 0,000
F7: Gorev Tahsisi 0,675 225,481 3 0,000
F8: Yenilik icin Algilanan Orgﬁtsel Destek 0,864 583,143 | 28 | 0,000
F9: Isin icerigi Bakimindan Yenilikgilik 0,784 357,330 | 10 | 0,000
F10: Igsel Tlgi 0,850 330,012 | 10 | 0,000
F11: Yenilikci Olarak itibar 0,500 149,225 | 1 | 0,000
ETE t:ﬂii?ilikgiligin Beklenen Performans 0,722 271,306 | 3 | 0,000
F13: Yenilik¢iligin Beklenen Olumlu Imaj Etkisi 0,837 561,672 | 6 | 0,000
E tlli S :{enilikciligin Beklenen Olumsuz Imaj 0.703 204,450 | 3 | 0,000
F15: Inovatif Iklim 0,954 3294,628| 120 | 0,000
F16: Dissal Is Baglantilar: 0,860 813,373 | 28 | 0,000
F17: Inovatif Cikt1 0,860 746,628 | 15 | 0,000
F18: Fikir Uretme 0,820 486,924 6 0,000
F19: Fikirlerin Desteklenmesi 0,721 300,989 3 0,000
F20: Farkindalik 0,500 71,049 1 0,000
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Faktor analizinde farkli yaklasimlar ve se¢im kriterleri olmakla birlikte
bu calismada “gruplandirma” segim kriteri olarak kullanilmistir. Gruplan-
dirma gorsel olarak arastirmacinin ilgili degiskenleri belirli gruplar icine ko-
yarak bu gruplari faktor analizine tutmasi esasina dayanmaktadir (Rummel,
1988: 325). Her ne kadar 6znellik fazla olsa da baglamin éneminden dolay1
s6z konusu yorumsamaci yaklasim kabul gormektedir. Literatiirde inovatif
is davranisina iliskin farkli 6lgeklerin gelistirilmis olmas1 ancak hepsini ele
alan ve Turkiye baglamindaki olasi davranis paternlerini de goz 6niine alan
bir 6lgiim yapilmamis olmasi nedeniyle gruplandirma secim kriteri olarak
temel alinmigtir. Faktor analizi sonuglarina gore inovatif is davranisi 24 te-
mel boyutta toplanmistir. Arastirmada sorulan sorulara verilen cevaplara
bakildiginda da inovasyon davranisinin ortaya c¢ikisinda en fazla belirtilen
boyut “igsel ilgi”dir. Bu boyutun énemini vurgulayan kesim ¢rneklemin yak-
lasik %93’tinli olusturmaktadir. Bu boyutu sirasiyla yenilikciligin beklenen
performans ciktilar: (%85), yenilikc¢iligin beklenen olumlu imaj etkisi (%76),
fikir tiretme (%74), farkindalik (%74), fikirlerin gerceklestirilmesi (%74),
inovatif ¢ikt1 (%70), inovasyona yonelik destek (%68), yaratic1 fikirleri ak-
tarma (%66), yenilikci olarak itibar (%65), fikirlerin uygulanmasi (%65) ve
diger boyutlar takip etmektedir.

fzmir ilinde oncelikli sektérlere iliskin inovasyon boyutlarinin birbiri
arasindaki iliskiler arastirilmistir. Bu analizler sonucunda birbiriyle iliskisi
oldugu saptanan boyutlar Tablo 3’de verilmistir.
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Tablo 3. Boyutlar Arasindaki Korelasyon iliskileri

Degisken 1 Degisken 2 Correlation | (z-tatied) | N
Inovatif vizyon 0,902 0,00 187
Inovasyona yonelik destek 0,845 0,00 187
{{:ﬁvlslt(i)fielleme Inovatif davranis: tanima 0,841 0,00 187
Inovatif davrams: édiillendirme 0,808 0,00 187
Kaynak yaratma 0,798 0,00 187
Inovasyona yoénelik destek 0,810 0,00 187
. Inovatif davranisi tanima 0,829 0,00 187
Inovatif Vizyon -
Inovatif davranis1 6diillendirme 0,822 0,00 187
Kaynak yaratma 0,798 0,00 187
Inovatif davranis: tanima farketme 0,876 0,00 188
gleos\tlgliyona Yonelik Inovatif davranis: 6diillendirme 0,805 0,00 188
Kaynak yaratma 0,803 0,00 188
inovatif Davrams: Inovatif davranisi1 6dillendirme 0,822 0,00 188
Tanima Kaynak yaratma 0,784 0,00 | 188
g‘ggﬁgﬁ(ﬂ:ﬁ:msl Kaynak yaratma 0,853 0,00 188
inovatif iklim Kaynak yaratma 0,709 0,00 187
Yaratici1 Fikirleri Aktarma 0,749 0,00 129
. Fikirlerin Desteklenmesi 0,785 0,00 129
Fikir Uretme
Fikirlerin Gergeklestirilmesi 0,717 0,00 129
Farkindalik 0,746 0,00 129
Onciiliik Etme 0,958 0,00 208
Yaratic: Fikirleri Fikirlerin Desteklenmesi 0,740 0,00 129
Aktarma Fikirlerin Uygulanmas1 0,947 0,00 208
Fikirlerin Gergeklestirilmesi 0,953 0,00 208
Fikirlerin Desteklenmesi 0,756 0,00 129
Onciilitkk Etme Fikirlerin Uygulanmas 0,960 0,00 208
Fikirlerin Gergeklestirilmesi 0,938 0,00 208
fji?giflllzg;aﬂ Fikirlerin Gergeklestirilmesi 0,948 0,00 208
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Inovatif is davranislarina iliskin temel boyutlar arasindaki iliskide fi-
kirlerin uygulanmasi ile 6nciilitk etme arasinda (0,96); fikirlerin uygulan-
masl1 ile yaratici fikirlerin aktarilmasi arasinda (0,95); fikirlerin uygulan-
masi ile yaratici fikirlerin aktarilmasi (0,95); fikirlerin gergeklestirilmesi
ve yaratici fikirlerin aktarimi arasinda (0,95) ile inovatif vizyon ile inovatif
rol modelleme arasinda (0,90) yiiksek oranda ayni1 yonde korelasyon bu-
lunmustur. Aralarinda iliski bulunan boyutlar Tablo 3’de ayrintili olarak
sunulmustur.

Sekil 1. inovatif Davrams Boyutlar Frekans Analizi

Tgsel ilgi _ 62% 4'14
venilik¢ilifin Beklenen Performans Qlktlan _ 57% 11% l
Venilikeiligin Beklenen Olumlu Imaj Etkisi - 55% 18% .
Fikir Oretme - 64% 17%
Firsatlarm Belirlenmesi - 63% 19% m

Fikirlerin Gergeklastirilmesi - 65% 19% 5%
inavatif gk - 53% 22% -
Inovasyonayonelik destek - 48% 16% m

Fikir Gergeklestirme - 58% 24% 9%
Venilikgi Olarak Itibar - 48% 29% a

Fikirlerin Uygulanmas: - 57% 26% 7%

Inovatif ral modelleme - 52% 22% 10%

0%  10% 20% 30% 40% 50% 60% 70% B80% 90% 100%
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Sekil 1. inovatif Davrams Boyutlar Frekans Analizi (devam)

a7% 20%
54% 26%
6% 29%

55% 37% 1%

Inovatif davranis tanima-farketime

Inovatif lklim

Girey tahsisi

lsin lgerigi/Gereklilii Bakimmdan Yenilikgilik

Fikirlerin Desteklenmesi 52% 33% 8%

5% 33%
9% 34% 10% |

40% 25% 14% 10%

Inovatif vizyon

Digsal Is Baglantlan

Oinciiliik Etme

Kaynak yaratma

T EM LT
g

Inovatif davram ddiillendirme 35% 25% 18% 11%
venilik Icin Algilanan Orgiitsel Destek l 33% 56%
Venilikgiliin Beklenen Olumsuz Imaj Etkisi l 8% 31% 45% 14%

0% 10% 20% 30% 40% 50% 60% 70% B80% 90% 100%

Kesinkile Kesnhike
’ Katdyorum Ne Katilyarum Katlmeyorum i
Katdyorum Ne de Kanimporem Katimayorum

Arastirmada verilen cevaplara iliskin tanimlayic istatistik olarak fre-
kans analizi de gerceklestirilmistir. Inovatif is davranisinin ortaya konulma-
sinda en o6ne cikan ilk bes degiskenin igsel ilgi, yenilik¢ilikten beklenen
performans ciktilari, yenilik¢iligin beklenen olumlu imaj etkisi, fikir
iiretme ve farkindalik olmustur. Yenilik¢iligin beklenen olumsuz imaj etki-
si son sirada yer alirken yenilik i¢gin algilanan orgiitsel destek sondan ikinci
siray1 almaktadir.

Bulgular icgerisinde yenilik igin algilanan orgiitsel destek cevabinda
onemli miktarda kararsizlik gosteren katilimcinin olmasi (%56) dikkat ge-
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kicidir. Elde edilen sonuclar daha 6nce de belirttigimiz gibi calisanlarin bi-
reysel 6zelliklerinin inovatif is davranisini ortaya koymada orgiitsel 6gelerin
ontine gectiginin bir gostergesidir.

SONUC

Inovatif is davranisinin gergeklesmesinde en cok gosterilmesi gereken
boyut kisinin kendisinden gelen igsel ilgidir. Ortaya ¢ikan bu sonucun ne-
deni karmasik problemlere ¢oziim aranmasi, irtinler igin yeni fikirlerin
ortaya c¢ikarilmasi, analitik distinmenin 6nemi, ise yonelik prosediirlerin
olusturulmasi ile mevcut siireg ve iiriinlerin gelistirilmesinin kisi tarafindan
sevilmesinin inovatif is davranisini tetiklemesidir. Ikinci ve ticiincii sirada
gelen yenilikgilikten beklenen performans ciktilar1 ve yenilikeiligin bekle-
nen olumlu imaj etkisi de inovatif is davranisinda énemlidir. Kisinin kendi
performansim arttiracak, isini daha iyi yapmasini saglayacak ciktilar elde
edilmesini saglayacak ve kurum igindeki kisisel imajin1 iyilestirerek daha
iyi goriinmesini saglayacak olumlu imaj etkisi inovasyonun bireysel neden-
lerle ortaya konulmasinda one c¢ikan faktoérdiir. Dolayisiyla elde edilen bul-
gular kurum kaynakli inovatif is davranisindan fazla birey kaynakli inovatif
is davranisinin daha fazla etkili oldugunu gostermektedir.

Arastirma bulgularimiz, inovatif davranmisin isletmelerde ortaya ciki-
sinda yeterli seviyede 6diillendirilmemesi ve inovasyona yo6nelik kaynak
tahsisinin calisanlara yeterli seviyede yapilmamasi inovatif is davranisinin
ortaya konulmasinda engel teskil edebilecegini gostermektedir.

Inovatif rol modellemesi (yoneticinin islerin nasil daha iyi yapilabile-
cegi konusunda astlardan fikir almasi, farkli sekillerde yapmay1 denemesi,
yoneticinin yeni is stirecleri, teknikler ve araglar ortaya koymasi vb.), inova-
tif vizyon sahibi olunmasi, inovasyona yonelik destek verilmesi, kaynak ya-
ratilmasi, ortaya konulan inovatif is davranisini taninmasi ve bu davranisin
odillendirilmesi orgiitte ayr1 ayr1 degil bir biitiin olarak gerceklestirildigin-
de inovatif davramsi tetiklemektedir. Bu durumun olusmasinda inovatif is
davranigi faktorlerinin tamamini igeren kurumsal eylemlerin faydali olaca-
gim1 diisiinmekteyiz.

Korelasyon analizi sonucunda, inovatif davranisin odiillendirilmesi
ile kaynak yaratma arasinda pozitif yonli iliski oldugu goriilmektedir. Bu
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iliski nedeniyle inovasyona yonelik kaynak yaratilirken bu kaynak iginde
odullerin de planlanmasi gereklidir. Bu anlamda inovatif davranisin ortaya
cikisinda etkili faktorlerin birbirleriyle olan iliskisinin g6z ardi edilmemesi
gerekmektedir.

Inovatif fikirlerin tiretilmesi faktorii ile yaratici fikirlerin aktarilmasz, fi-
kirlerin desteklenmesi, fikirlerin gerceklestirilmesi ve farkindalik faktorleri
arasinda pozitif korelatif iliski mevcuttur. Dolayisiyla fikirlerin tiretilebilme-
si icin isletmelerde belirtilen kosullarin (inovatif fikirlere iliskin 6dallendir-
me sistemlerinin olusturulmasi, inovatif fikirlere maddi kaynak ayrilmasi
vb.) hazirlanmasi gerekmektedir. Inovatif farkindalik ise gerek 6rgiit icindeki
inovatif iklime gerekse igsel ilgi nedeniyle calisanlarin inovasyon olustura-
bilme kabiliyetlerine baglidir.

Elde edilen bulgular birey bazli inovatif is davranis faktorlerinin daha
onemli algilandig ve inovatif is davranisini olusturan faktorlerin bircogu-
nun tek basina disiiniilmemesi gerektigini ortaya koymustur. Bu anlamda
inovatif is davranisina iliskin olumsuz etkinin ortadan kaldirilmasinda dav-
ranisi arttiracak odillendirme sistemlerinin kurulmas: ve calisanlara ihti-
yac duyduklar: kaynaklarin (zaman, arac-gerec-ekipman ve finansal kaynak)
saglanmasi gerektigini diisinmekteyiz. Birey bazli inovatif is davranigsinin
daha 6n planda olmasi nedeniyle de terfi, 6dil, egitim olanaklar: sunma gibi
tedbirler ile inovatif davranis konusunda ilgisinin arttirilabilecegini diisiin-
mekteyiz.
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Abstract

The main aim of this paper is to provide up-to-date information
about the relatedness of innovation and financing activities in SMEs in
the case of Turkey by referencing researches in literature. Scientific and
technological developments have opened new ways in terms of SMEs and
their contribution to the development of countries. At that stage financing
of innovation and supporting the sustainability of technological improve-
ments within SMEs carry a great importance.

Key words: Innovation, SMEs, Financing, Technological Develop-
ments

1. Introduction

This study focuses on issues from the perspective of economic develop-
ment, SMEs, and basic financing problems. High inflation basically causes
the shortening of savings’ terms and conditions such as the destruction of
healthy income distribution. Then financial system encounters the difficul-
ty of extending long term credits, which on the other hand diminishes the
possibility of realizing investment funding and accomplishing investments.
Therefore, under these circumstances multilateral agencies would have and
in fact is already having substantial amount of importance to lean their
support toward the real sector by means of realizing investments. Besides
investment, short-term working capital requirements also hold substantial
importance in this sense.
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With respect to country level development, on the other hand, technol-
ogy has been carrying a crucial role in promoting growth and development.
Production of a new technology or at least its usage has substantial effect on
the course of economic development. Relatively old theories in economic
development for long have considered technology as an exogenous factor in
production process. Nearly since 1980s, a new ecole called as evolutionary
economists regarded technology as an endogenous ingredient and has given
a crucial role to technological innovation in itself.

2. Significance of Innovation

Traditionally, Turkey has been concentrating its effort and investing in
on specific sectors, in which industrial firms comprehend that they possess
comparative advantage, such as textile manufacturing, construction, food
etc. sectors. One of the fundamental culprit in this outcome should be the
evaluation of whether this assumed advantage is sustainable or not, and fur-
ther, whether the process must integrate itself particularly with that higher
value added products and processes. This question should not to be left
unanswered for the Turkish case.

According to reviewed research results in the area of development eco-
nomics, it is widely accepted that national development is related directly
with the concept of technology, and it highly depends upon the capabil-
ity of product and process innovations. Innovative capability necessitates
macro and micro level social, economic, political, technology policies, and
established networks between policy makers and implementers besides
their formed institutional background. Depending upon the outcome of
the latest Human Development Report 2001, published by the United Na-
tions, we can infer that Turkey cannot be regarded as an innovative coun-
try looking through several indicators in manufacturing of high technol-
ogy products and the total share of research and development investment
within total gross domestic product. As a result, current and prospective
industrial policies should position the concept of innovation in any sec-
tors, then build up its necessary blocks, and consequently strengthen this
capacity as continuous priority so as to reach to the levels of developed
countries.
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3. Innovation and Finance

One of the most significant constituents to create, commercialize
and diffuse a specific technology is financing the needs that encompass
from investment phase to working capital requirements. In other words,
the issue can also be phrased that an innovation practice needs both
long and short term financing, and innovation requires new investments
either on tangible or intangible assets. Within this perspective, Bartzo-
kas (2001) states that the structure and attitude of financial markets play
a major role on investment decisions, in the end on technical change.
Financial institutions can not always be in a proper position to transfer
sources either for purchasing - hiring new technologies, or new technology
production endeavors. Because, the decision to invest in new technologies
inherently contains uncertainty, and requires reductionary measures caused
by costs incurred from information gathering from SMEs to financial insti-
tutions. Bartzokas (2001) points to a firm level analysis so as to define bar-
riers at the front face of technical change. So-called barriers refer to credit
constraint and knowledge gaps. He also suggests that the interaction of these
factors exercises significant influence on patterns of industrial organization
and corporate growth (Bartzokas, 2001:13).

Diffusion of technology confronts several barriers, of which one of the
most significant is finance. The related literature on financing innovation
generally handles the issue from the perspective of research and develop-
ment finance. A general approach to access finance is handled through an
exploration of the effect of firm size to access to financial markets. The
Schumpeterian argument of large firms’ being more innovative character is
relayed from financial perspective to a certain extent. It is generally argued
that larger firms are more innovative, because they are able to access eas-
ily to financial sources, and they are more able to allocate more funds to
research and development. As they can allocate more funds on research and
development, therefore their capability of innovating increases as a con-
sequence. Furthermore, although the evidence was found consistent with
the Scumpeterian approach, the claim of larger firms’ higher capability of
innovating was suggested to be further systematic research (Symeonidis,
1996:16).
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4. SMEs and Finance

Cobham (1999) stresses the importance of SMEs’ technology invest-
ment decision and its relatedness with finance. Within the referred study, se-
quence of making investment decision is claimed to be in a reverse order, the
proposition that was claimed in line with research results. In other words, it
is commonly contemplated that financial decision is subsequent to technol-
ogy selection decision. However, based on Cobham’s work, the order of de-
cision making is primarily and firstly under the effect of financial resource
criterion. Therefore, finance is deemed to have deterministic role both on
the amount of technology investment, and on the nature of technology itself.

Common understanding in this area states that SMEs generally do not
obtain sufficient amount of support from their financial counterparts. As a
result, one of the fundamental resources for finance is left to be their own
capital. Nevertheless, it is foreseeable that they have the right and capability
of accessing credit market, though this volume is considered to be relatively
low, compared to large ones.

Banks and investors have been deemed to be reluctant to service SMEs
for a number of reasons. UNCTAD (2001) defines them as follows;

B SMEs are regarded as high-risk borrowers due to insufficient assets
and low capitalization, vulnerability to market fluctuations and high
mortality rates.

B [nformation asymmetry arising from SMEs’ lack of accounting records,
inadequate financial statements or business plans make it difficult for
creditors and investors to assess the creditworthiness of potential SME
proposals.

B High administrative transaction costs of lending or investing small
amounts do not make SME financing a profitable business.

Bartzokas (2001) highlights three qualitative aspects for helping remove
these obstacles, namely as agent specialization, the improvement of the
process of learning, and finally the consolidation of the distinct agents and
tools. Financial institutions may tend to have subjective risk perception. In
this regard, data, information and knowledge as well as their effective man-
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agement have a central role changing this perception. However, changing
the perception is not easy and needs considerable amount of training effort
among financial institutions’ staff to achieve to a sufficient level of under-
standing on SMEs’ own peculiar corporate behavior that distinguishes them
with large corporations.

Having introduced some specific barriers creating adverse effects on fi-
nancing SMEs, Jenkins (2002) reveals a counter argument basing her find-
ings on a statistical research done among 220 banks spread through 60 coun-
tries. The study includes micro enterprise and small business financing ac-
tivities. Putting the comment into other words, major finding contradicts
with the general belief that commercial banks do not place themselves apart
from micro sized and small business. According to the results, they do place
themselves in this business segment. The stimulus under targeting is a mar-
ket-oriented approach and defined as profitability and market diversifica-
tion. Another finding is related with the age of financial institutions, which
have appetite in this market segment. In this regard, it was found that newer
banks tend to participate in micro and small business finance more than
the older and often large institutions (Jenkins, 2002:2-7). To some extent,
such a conclusion may justify the motive toward a fast penetration for profit
oriented behavior caused by intense competition so as to cover the general
overheads of banks and other institutions. In future, some financial institu-
tions would be expected to be more selective in their target customer groups
by the outcome out of “learning by doing” and “learning by experiencing”.

Further, Jenkins’s (2002) research helps depict the picture for non-
lending financial institutions’ tendency. It is expressed that so called non-
lending banks would not rather lend to small and micro sized enterprises
mainly because of higher administrative costs and interest rate controls. As
for administration costs, banks and other financial institutions do prefer to
take larger amounted loans for the sake of decreasing the unit cost of per
transaction.

Finally in Jenkins’ study, overall conclusion is articulated as follows:
“Commercial banks worldwide are major sources for micro and small busi-
ness finance. These banks are in this business mainly for commercial reasons.
When banks do not make such loans, it is mainly due to financial and orga-
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nizational barriers rather than social and cultural barriers. It is found that
newer banks tend to replace more emphasis on micro enterprise and small
business lending than older and often larger institutions” (Jenkins, 2002:19).

5. Some Empirical Research in Turkish SMEs

Civan and Tekinkus (2002) published two empirical research papers
that enlighten particularities reflected in analyzed group of SMEs. The first
study covers SMEs functioning in the city of Gaziantep. A group of 350 SME
is taken as analysis group from Gaziantep Industrail Cluster. For the sake of
defining an SME, number of employees has been taken into account, which
does not exceed 250 (Civan and Tekinkus, 2002:386).

The results are summarized below:

a. Establishment status: within the framework stipulated by the Turk-
ish commercial law, most of the organizations are established as
limited (48 percent) and “anonim”! companies (43 percent) status.
Following that two status, the highest proportion is in individual
companies with 9 percent.

b. Number of employees: The highest portion with 36 percent is the
ones that employ between 11 to 50. Micro enterprises also compose
would not be negligible size with 32 percent. Twenty two percent of
the total employees work for the ones who have a workforce between
101 and 250.

c. Professional management: Firms that contributed to the research do
not employ professional managers, whereas 45 percent of the group
does. In accordance with this consequence, it is possible to say that
ownership and management right holds a tendency to be kept in one
hand for almost nearly half of the companies.

d. Educational background: Higher proportions of professional manag-
ers are university graduates. This group is consisted of nearly 78 per-

1 To have an “anonim” company status, there are certain requirements stipulated in the Tur-

kish Commercail Law. Generally; larger, corporate wise managed companies are at this sta-
tus.
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cent. Although it does not exactly correspond with university gradu-
ate level in Turkish norms, occupational high school graduates take
place with nearly 7 percent. The picture brings the result, as most
professional managers are university level graduates.

e. Technology use: The biggest group applies semi-automatic machines
in their production facilities. Full-automated machines have a stake
with 38 percent, and computerized systems have 26 percent share in
machine stock.

f. Production method: Order based production is the most common
type with 45 percent. Serial production comes second with 42 per-
cent.

g. Quality certificate: Thirty one percent holds ISO and Turkish stan-
dards, while 52 percent have not attempted to make production with
quality standards.

h. Capacity increase and financing: Seventy eight percent is in the aim
of enhancing their capacity. Regarding the source of finance to in-
crease the level of capacity, 48 percent declares that they plan to
realize it with their own capital. For the same target, bank loans are
considered as available with a portion of 24 percent from the total
group. Lastly, leasing takes place with nearly 12 percent.

i. Export capability: Research questions are so organized as to bring
the grounds behind the insufficient export capability. The largest
cited drawback is referred to financing with 33 percent. Subsequent
to finance, cause is given to the lack of knowledge for international
markets with merely 29 percent. Lack of necessary technology and
qualified personnel in foreign trade transactions are cited with near-
ly 9 percent.

j. A relevant issue held as export is in international markets. In
this regard, the research depicts causes that prevent SMEs to enter into
global markets. The biggest stake for non-existence in these markets is
defined as marketing problem with 36 percent. Then again, finance is
cited with 31 percent. Close amount of reasoning is shared among pro-
duction problems, R&D, technology, qualified workforce and others.
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Akdis and Bayrak (2000) made a similar analysis as to the one referred
above with the purpose of measuring the strength of SMEs against financial
crises, besides having a general view on SME attitude. Basic difference is in
the scope of geography. Though their study covers less number of SMEs -
just 50 - geographical coverage is more widespread compared to Civan and
Tekinkus. The study covers SMEs in the cities of Corum, Gaziantep, Maras,
Kayseri and Denizli (Akdis and Bayrak, 2000:14).

Main findings are summarized below:

a. Analysis reveals that management of SMEs is mostly composed of
family member and their relatives.

b. Regarding the credit use, 33 percent do use credit whereas 39 per-
cent of SMEs do not, and further 26 percent apply for credit as long
as a case of emergency is encountered. Fundamental reason for not
using credit is expressed as cost or in other words high loan rates.
Nearly 8 percent explained that they do not have appetite for tradi-
tional — Islamic - reasons.

¢. Looking at the short term financing sources, non-credit users endure
their facilities by applying corporate profits into capital.

6. Solutions to Financing Barrier

After trying briefly to reveal innovation and its necessity for country level
development, SMEs and theirrole in the same sense, importance of finance for
innovation and technology, and finally before closing for conclusion, it would
be beneficial to touch upon solution based measures on finance problem.
There are several of measures from technical front to training of bank staff
for attaining best servicing models to SMEs. In this regard, it is worth intro-
ducing the European Union’s (EU) study for bringing clarification on such
measures. The EU organizes annually held round tables among financial
institutions and SME organizations, and SME representatives themselves.
At the end of these meetings, reports are prepared to make the discussions
public. The table below defines the measures discussed in the round table
meeting held in the year 2000, and in the first column measures are men-
tioned, then how it is realized is expressed.
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Table 1: Measures and application methods for creating an environment
between banks and SMEs (EU, 2000:22)

Measures

How it is done?

Streamlining and simplifying
the lending process

@ Lending based on personal qualities, such as
private account performance, education, life
style, skills etc.

@ Increasing staff responsibility, leaving deci-
sions within certain limits to SMEs

@ Using automated assessment systems

@ Abolishing bureaucracy, reducing hierarchy
and the number of layers in the loan transac-
tion process

Developing centers of
competence within the bank

@  Standard product supply from centralized spe-
cialized units to SMEs including virtual bank-
ing

@ Product supply from regional units to SMEs
with complex requirements

@ Product supply from local branch offices lim-
ited to service oriented SMEs receptive to cross
selling

Cooperation with third parties

Insourcing: Becoming a supermarket by selling
products from different banks or by transacting part
of another bank’s loan process

Outsourcing: Becoming a specialist in product de-
velopment, leaving sales to others under private
labels

Combination: Using combined resources and know
how to realize economies of scale or increase effec-
tiveness e.g. launching informal capital funds
Intermediation: bringing companies and potential
business angels together

Product innovation

@  Selling alternative and lower risk products
such as corporate credit cards, leasing and fac-
toring

@  Direct securitization of loans through issuing
asset backed bonds similar to the American
model

@ Raising risk taking funds for start ups by offer-
ing equity or subordinated loans
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7. Conclusion

Having briefly introduced common problems dealing with financing
SMEs, specifically banks in Turkey have to hold some attributes towards
this part of commercial world. First of all, as the Turkish treasury has offered
for a long period of time high returns over public deficit financing, namely
T-bill and T-bonds, most of the banks have not tended their policy towards
lending, particularly to that of SME market.

Credit system should be aligned in accordance with needs of SMEs’
typical characteristics. In this regard, as suggested in much empirical and
theoretical research, a highly efficient credit scoring system must be estab-
lished, and applied.

For a bank, it is crucial to be within the reaching distance to SMEs.
This conclusion certainly necessitates evenly distributed network within
the boundaries of the country. Therefore, bank branch network and the tech-
nological infrastructure should strongly embrace the need of continuing
service level. Apart from branch network, alternative distribution channels,
particularly commercial Internet banking holds a high stake over servicing
through new technologies. Besides Internet, as the concept of e-commerce
is vastly enhancing its effect over businesses, the bank should invest in this
specific technology as well.

In short, both cognitive and practical level analysis, a bank which tar-
gets SMEs segment, should align its mindset and organizational structure in
line with the necessity of SMEs requirements and with that of international
standards. Possessing a definite sophisticated, high qualified unit existing
for SMEs market, always considering the market with a long-term vision,
continually training the bank staff in lending and servicing, investing in ad-
visory services, investing in technology are inevitable parts of meeting that
markets’ needs and requirements so as to contribute to the development of
macro and firm level developments of Turkish economy.

Scientific and technological developments have opened new ways in
perspectives to factory or large manufacturing models. Relations between
production and employment have been changed, further; though volume
of production is increased, increase in employment is not reflected in vol-
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ume correspondingly. Technological developments have caused to raise new
models. Number of innovations increased the time lag of an innovation to
become a commercially profitable product or process has been shortened;
and finally keeping market share has more depended upon the value of in-
novative capability of a firm.

Today, small, flexible, fast and agile firms are more able to sustain their
existence against several market pressures. All these developments have
opened eyes on small enterprises. These developments shall not be consid-
ered as a trendy or fashionistic view, rather small enterprises have brought
up a new business model that inherits production, transportation and com-
munication technologies’ created network based organization, and thus hav-
ing flexible, fast, responsive firm organizations (KOSGEB, 2000).
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11.

YAZIM KURALLARI

Girisimcilik ve inovasyon Yonetimi Dergisi; tiiketici ve titketim davranislarini
pazarlama, psikoloji, sosyoloji, iletisim, ekonomi, antropoloji, kiiltiirel caligmalar,
tarih ve egitim bilimleri gibi disiplinler acisindan degerlendiren 6zgiin makaleleri
yayinlamay1 amaglayan hakemli bir dergidir. Yilda iki kez yayinlanacak olan der-
gi, alaninda kuramsal, kavramsal ve uygulamali calismalara yer verir.

Dergiye gonderilecek makalelerde éncelik olarak Tiirkce yazilmis olanlara veril-
mekle beraber, sinirh sayida Ingilizce makalelere de yer verilecektir.

Yayina gonderilecek makalelerin ayni anda baska bir derginin degerlendirme sii-
recinde bulunmamasi, hicbir yerde yayina kabul edilmemis ve yayinlanmamis
olmasi gerekmektedir.

Yayinlanmak tizere dergiye gonderilen makaleler ile birlikte yazar/larin adi-soya-
d1, tinvani, kurum, ve e-posta adresleri ile agik iletisim adreslerini iceren bilgiler,
kimlik ve iletisim bilgileri baslig altinda ayr: bir sayfa olarak gonderilmelidir.

Makale metninde makalenin Tiirkce ve Ingilizce bagliklari, 120 kelimeyi asmaya-
cak sekilde Tiirkce ve Ingilizce 6zetler ile en fazla beser adet Tiirkce ve Ingilizce
anahtar kelime yer almalidir. Makale metninde yazar/larin kimlik bilgileri yer al-
mamalidir.

Dergiye gonderilecek yazilar A4 ebadinda kagida, Times New Roman, 12 punto,
1,5 aralikla, paragraf 6ncesi sekilde, metin, tablo ve sekiller, kaynakca ve ekler
dahil 40 sayfay1 asmayacak sekilde yazilmis olmalidir.

Makalenin baslig1 saga yasli, 14 punto, bold ve sadece ilk harfleri biiytik yazilmig
olmalidir.

Tim metin iki yana yasli, paragraflar arasinda 12nk bogluk verilmis, bashklar ve
metin dahil olmak tizere soldan girinti yapilmamis olmalidir. Gonderilecek calis-
malarin sayfa kenar bosluklar: asagidaki gibi belirlenmelidir:

Ustten 15 cm
Soldan 13,5 cm
Alttan 15 cm
Sagdan 13,5 cm

Metin ici atiflarda Harvard metodu olarak adlandirilan ve yazar soyads, tarih ve
sayfa numaralarinin verildigi sistem tercih edilmelidir (Clegg, 1997: 53). Ikiden
fazla yazari olan kaynaklara atiflarda ilk yazarin soyadi ve “vd.” ibaresi kulla-
nilmahdir (Morgan vd., 1994). Ayni parantez igerisinde birden fazla kaynak “;”
isareti ile ayrilmalidir (Hassard ve Parker, 1994; Boje, 1996).

Metin iginde yer alacak tablo, sekil, grafik, harita vb.’lerinin de bu 6l¢iileri agma-
yacak sekilde metin icine ortalanarak yerlestirilmis olmasi ya da gerekiyorsa ekler
boliimiinde -metin sonunda- kaynakcadan hemen énce yer almis olmasi gerekli-
dir.

Metin i¢indeki tiim sekiller ve grafikler sira numaras ile (Sekil 1) kendi iginde
ve sekil ya da grafigin altinda; tablolar ise yine kendi icinde numaralanmak tizere
(Tablo 1) tablonun tizerinde numaralandirilmis ve isimlendirilmis olmalidir. Tab-
lo, grafik ve gekil bagliklar1 sayfaya ortalanmis, bold ve yalnizca kelimelerin bas
harfleri biiyiik olacak sekilde yazilmalidir.
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12. Tablo, sekil ve grafiklerin varsa kaynaklari; tablo, sekil ve grafiklerin hemen altin-
da metin ici atif kurallarina uygun olarak verilmelidir. Matematiksel ve istatistik-
sel simgeler Microsoft Office denklem diizenleyicisi ile hazirlanmalidar.

13. Makalenin sonunda yazar soyadlarina gore alfabetik olarak diizenlenecek kay-
nakca kismi bulunmalidir. Kaynakcada sadece makalede kullanilan eserler yer
almalidir ve kaynakga asagida belirtilen 6rnege uygun olarak hazirlanmalidir.
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